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Clarke L. Caywood : The Handbook of Strategic Public Relations and Integrated Marketing Communications, 
Second Edition  before purchasing it in order to gage whether or not it would be worth my time, and all praised The 
Handbook of Strategic Public Relations and Integrated Marketing Communications, Second Edition: 

3 of 3 people found the following review helpful. It's Like Having 100 Books In 1 - PR/CC Topics for Every 
IndustryBy W. A. MattiaceI've been told one of the most exciting aspects of public relations/communications is, 
"every day is different and nothing is really in a book." Well that changed (somewhat) after reading this wonderful 
compilation of salient information. Every communications professional should have a copy of this guide to the PR/CC 
world! You'll hear accounts from experts in nearly every industry on topics that matter today and even challenges we 

http://f3db.com/pub/links.php?id=B005NASJD2


will all face in the future. It's a heavy and big book - certainly not a pocket guide, so I'd recommend going for the 
Kindle version. Thank you to the authors for collecting the thoughts of so many greats all in one place! Get this book, 
it's 100 books in one.6 of 6 people found the following review helpful. Great Handbook for PR and Marketing 
professionals and scholarsBy LuciaThis handbook is a very useful tool for PR and Marketing professionals. Moreover, 
this is so complete and updated that professors and scholars should use it in their classes of marketing, PR and IMC, 
since it is a great source of case studies related with these disciplines. I am using it in my academic activities (research 
and teaching) and it's very helpful.0 of 0 people found the following review helpful. Good for APR prepBy malaikaI 
bought this in preparation for the APR test. It has a lot of good information and I use it regularly. Very long though

The definitive guide to PR and communicationsmdash;updated with the newest social media and brand-reputation 
tools and techniques The most authoritative, comprehensive resource of its kind, The Handbook of Strategic Public 
Relations and Integrated Marketing Communications, Second Edition, is a gathering of 70 of the brightest, most 
influential figures in the field. It includes 27 new chapters as well as 44 new authors addressing the major changes in 
the field since the last edition: the use of social media in business, demanding and growing stakeholder relationships 
and a new era of openness and transparency to protect reputations and brands and to prevent crises. Providing best 
practices for 28 key industries, the handbook is conveniently organized into thematic sections: Introduction to Public 
Relations and Integrated Communicationsmdash; research, history, law and ethics Stakeholder Leadership in Public 
Relationsmdash;crisis management, employees, investors, consumers, press, corporate philanthropy and digital 
communities Current and Continuing Issues in Public Relationsmdash;business sustainability, environmental 
communications, and reputation and brand management Industries and Organizations: Business-to-Consumer and 
Business-to-Businessmdash;automotive, aviation, insurance, hospitality, healthcare, consulting, financial, food, law 
and energy Each section highlights specific case studies and examples to illuminate exactly how to plan and execute 
different methods for optimum results. The book concludes with a section on the future of the 
industrymdash;developing issues, trends and roles of public relations and integrated communications. Use The 
Handbook of Strategic Public Relations and Integrated Marketing Communications to position your company, your 
brand and yourself for success for many years to come.
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