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John Roberts, Edited by Robert Gibbons : The Handbook of Organizational Economics  before purchasing it in 
order to gage whether or not it would be worth my time, and all praised The Handbook of Organizational Economics: 

12 of 12 people found the following review helpful. Great way to inspire economists like me!By staceyg1119I am a 
graduate student getting a PhD in economics, and recently discovered that my passion for organizational behavior as a 
determinant of performance puts me in a tough spot: economics departments don't want me because we generally do 
not look INSIDE the firm, and organizational behavior departments can't hire me because I technically have no 
background in OB. This handbook begins with a GREAT introduction describing the problem facing people like 
myself, and seek to inspire departments and scholars across the country to look at offering and examining the 
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"organizational" side of organizations as a key component of a firm's probability of success. I look forward to reading 
the many articles/chapters that have been brought together and synthesized in this first-ever addition of "organizational 
economics." Thanks to the editors for finding me a proper "home" within economics, and inspiring others to appreciate 
this exciting (and hopefully expanding) perspective! Well done!5 of 5 people found the following review helpful. 
Amazing valueBy Ian GowCarefully curated selection of articles by eminent authors. From what I've read so far, the 
chapters written at the graduate economics level, but with the mathematics supporting (rather than overwhelming) the 
text.Pages per dollar ratio is outstanding.0 of 0 people found the following review helpful. A great compilation!By 
Kumar KittuswamyIt's a great compilation.

In even the most market-oriented economies, most economic transactions occur not in markets but inside managed 
organizations, particularly business firms. Organizational economics seeks to understand the nature and workings of 
such organizations and their impact on economic performance. This landmark book assembles the leading figures in 
organizational economics to present the first comprehensive view of both the current state of research in this fast-
emerging field and where it might be headed. The Handbook of Organizational Economics surveys the major theories, 
evidence, and methods used in the field. It displays the breadth of topics in organizational economics, including the 
roles of individuals and groups in organizations, organizational structures and processes, the boundaries of the firm, 
contracts between and within firms, and more. The defining book on the subject, The Handbook of Organizational 
Economics is essential reading for researchers and students looking to understand this emerging field in economics. 
Presents the first comprehensive treatment of organizational economics Features contributions by leaders in the field 
Unifies and extends existing literatures Describes theoretical and empirical methods used today 

"The defining book on the subject, The Handbook of Organizational Economics is essential reading for researchers 
and students looking to understand this emerging field in economics."--World Book IndustryFrom the Inside 
Flap"This definitive, thoroughly researched book shows the relevance of economic logic in analyzing firms. At the 
same time, it makes the case for enriching traditional market analyses to include a more detailed treatment of firms and 
other forms of nonmarket organizations. It is a handbook that summarizes and significantly advances research at the 
frontiers of organizational economics, and will serve as an indispensable guide for future work in this area."--Bengt 
Holmstrom, Massachusetts Institute of Technology"No longer can economics be accused of treating the organization 
as a black box. Gibbons and Roberts, intellectual leaders in the area of organizational economics, have assembled a 
comprehensive survey of how economic tools can shine a light on the messy world of organizations. The volume 
demonstrates that organizational economics has arrived as a mature, vigorous field that others must engage with. 
Every serious student of organizations and management will find inspiration and insight in this handbook."--Jesper 
Soslash;rensen, Stanford University"Gibbons and Roberts have gathered a superb lineup of contributors for this self-
contained book. The Handbook of Organizational Economics is essential reading for all those interested in this field at 
the confluence of economics and management. It achieves an excellent balance between theory, empirical approaches, 
and more informal renderings of organization practices. We can safely bet that this wonderful handbook will 
encourage new research and doctoral courses."--Jean Tirole, Toulouse School of Economics"As Herbert Simon has 
noted, ours is an organizational economy at least as much as it is a market economy, and this handbook is an 
invaluable guide to the great strides that organizational economics is making in understanding it. The contributions are 
uniformly thoughtful and interesting, they cover an impressive range of topics, and are uniquely attentive to 
developments in related social sciences. I cannot recommend it more highly."--Ezra W. Zuckerman, Massachusetts 
Institute of Technology"Over the past few decades, the economics of organizations has developed a body of work that 
has deep theoretical and empirical implications for just about every field of economics. This comprehensive overview 
provides lucid, readable, and often very entertaining summaries of what this relatively new field has to offer 
economists looking for a better understanding of, as the book puts it, 'the existence, nature, design, and performance of 
organizations.'"--Ray Fisman, coauthor of The Org: The Underlying Logic of the Office"This unique handbook 
provides a very comprehensive overview of organizational economics, with a list of contributors that reads like a 
who's who of top scholars in the economics profession. I can think of no other volume that even comes close. I predict 
that this book will be highly influential."--Wouter Dessein, Columbia UniversityFrom the Back Cover"This definitive, 
thoroughly researched book shows the relevance of economic logic in analyzing firms. At the same time, it makes the 
case for enriching traditional market analyses to include a more detailed treatment of firms and other forms of 
nonmarket organizations. It is a handbook that summarizes and significantly advances research at the frontiers of 
organizational economics, and will serve as an indispensable guide for future work in this area."--Bengt Holmstrom, 
Massachusetts Institute of Technology"No longer can economics be accused of treating the organization as a black 
box. Gibbons and Roberts, intellectual leaders in the area of organizational economics, have assembled a 
comprehensive survey of how economic tools can shine a light on the messy world of organizations. The volume 
demonstrates that organizational economics has arrived as a mature, vigorous field that others must engage with. 
Every serious student of organizations and management will find inspiration and insight in this handbook."--Jesper 



Soslash;rensen, Stanford University"Gibbons and Roberts have gathered a superb lineup of contributors for this self-
contained book. The Handbook of Organizational Economics is essential reading for all those interested in this field at 
the confluence of economics and management. It achieves an excellent balance between theory, empirical approaches, 
and more informal renderings of organization practices. We can safely bet that this wonderful handbook will 
encourage new research and doctoral courses."--Jean Tirole, Toulouse School of Economics"As Herbert Simon has 
noted, ours is an organizational economy at least as much as it is a market economy, and this handbook is an 
invaluable guide to the great strides that organizational economics is making in understanding it. The contributions are 
uniformly thoughtful and interesting, they cover an impressive range of topics, and are uniquely attentive to 
developments in related social sciences. I cannot recommend it more highly."--Ezra W. Zuckerman, Massachusetts 
Institute of Technology"Over the past few decades, the economics of organizations has developed a body of work that 
has deep theoretical and empirical implications for just about every field of economics. This comprehensive overview 
provides lucid, readable, and often very entertaining summaries of what this relatively new field has to offer 
economists looking for a better understanding of, as the book puts it, 'the existence, nature, design, and performance of 
organizations.'"--Ray Fisman, coauthor of The Org: The Underlying Logic of the Office"This unique handbook 
provides a very comprehensive overview of organizational economics, with a list of contributors that reads like a 
who's who of top scholars in the economics profession. I can think of no other volume that even comes close. I predict 
that this book will be highly influential."--Wouter Dessein, Columbia University 


