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Lawrence Silver, Robert E. Stevens, Bruce Wrenn, David L. Loudon : The Essentials of Marketing Research 
before purchasing it in order to gage whether or not it would be worth my time, and all praised The Essentials of 
Marketing Research: 

0 of 0 people found the following review helpful. Any marketing professor using this book does not understand 
modern ...By CustomerAny marketing professor using this book does not understand modern marketing is ignoring the 
outside world. If you're professor intends to use to book, tell them that there are more books outside of this realm that 
are more practical relevant to your education.

Identifying and assessing the ways in which changes in the marketing mix affect consumer behavior is key to a 
successful marketing strategy.The Essentials of Marketing Research guides the student in designing, conducting and 
interpreting marketing research. This comprehensive textbook covers the full range of topics, including:Secondary 

http://f3db.com/pub/links.php?id=B00ABKGM8S


research and data miningInternet marketing researchQualitative and exploratory researchStatistical analysisMarketing 
research ethicsWith learning objectives at the beginning of each chapter, a host of cases and a comprehensive 
companion website, this book offers a range of tools to help students develop and test their research and analytical 
skills.

"Marketing Research: Text and Cases provides students of marketing and communications with an essential handbook 
that summarises the main issues in each topic, including addressing business and management problems, secondary 
and primary data collection and data analysis. The reader is guided through the whole research process step-by-step 
from conceptualisation to report writing, supported by tips and discussion questions... Students studying management, 
computing science, business administration and public administration will also find this book an invaluable addition to 
support their studies." - Debbie Keeling, Manchester Business School, UKAbout the AuthorLawrence Silver is 
Associate Professor of Marketing and Management at the John Massey School of Business, Southeastern Oklahoma 
State University, USA. Robert Stevens is the John Massey Endowed Professor of Business at John Massey School of 
Business, Southeastern Oklahoma State University, USA. Bruce Wrenn is the Colson Endowed Chair Professor of 
Marketing at the School of Business Administration, Andrews University, USA. David Loudon is Professor of 
Marketing at the Brock School of Business, Samford University, USA. 


