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Sarah White : The Complete Idiot's Guide to Marketing, 2nd edition  before purchasing it in order to gage 
whether or not it would be worth my time, and all praised The Complete Idiot's Guide to Marketing, 2nd edition: 

0 of 0 people found the following review helpful. this book will do you a great deal of goodBy IWilliam StonehillIf 
you don't have any introduction to marketing at all, this book will do you a great deal of good. Otherwise, it fails to 
answer the basic question: what is marketing. Marketing is the complex policy making that causes your product to be 
more visible than competing products, more desirable than competing products and sell better than competing 
products. This book gives these three subjects a light going over, and is as good a place as any to start, but don't look 
for any answers here.0 of 0 people found the following review helpful. Five StarsBy barbogood book for beginners!0 
of 0 people found the following review helpful. Great Read for anyone that wants to know about marketing or 
advertising!By DLakefantastically written and thorough. learned a lot.

From online marketing to old-fashioned word-of-mouth, readers will find a comprehensive update on key marketing 
basics, as well as such topics as: euro; Guerilla marketingeuro; Marketing to Boomers and Latinoseuro; Online 
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marketingeuro; Targeted-but-affordable direct maileuro; Sample marketing plans for several types of small businesses 
(as well as a couple of larger projects)euro; Practical, do-it-yourself distribution strategieseuro; Analysis of business 
segments and trends, and much more.
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