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Damon Brown, John Wayne Zimmerman : The Complete Idiot's Guideto Facebook Marketing (Complete
Idiot's Guides (Lifestyle Paperback)) before purchasing it in order to gage whether or not it would be worth my
time, and al praised The Complete Idiot's Guide to Facebook Marketing (Complete Idiot's Guides (Lifestyle

Paperback)):

0 of 0 people found the following review helpful. GREAT Book!By D. JonesGREAT Book!!! Has spurred so many
ideas and I'm only up to Chapter 8. It's amazing what can be unlocked when you take the time to go alittle deeper.
They answered questions | had but didn't know who to ask, and made me think about using Facebook on ancther level.
Wow!0 of 0 people found the following review helpful. Five StarsBy Max DuganokO of 0 people found the following
review helpful. Next level of inf.o after facebook basicsBy MissyGives you the next level of facebook instruction,
after you understand the basics. And beyond the basics you find out it gets more complicated. What | have found is


http://f3db.com/pub/links.php?id=B00ANW4J3O

that | may not want to go any farther than | already have.
Covers al aspectsincluding Facebook Marketplace, FacebookPlaces, and Facebook Deals.

Watch the video below. youtube.com/watch?v=dvB8DTulJh4From the Authorls Y our Business Likeable? The core of
Facebook marketing comes down to really one question: do they like me? It sounds childish, and it probably recalls
days of pimples and sweaty hands. But thisiswhat Facebook is all about: connecting with past friends and new
colleagues, becoming visible to your community, and potentially - being the most popular. Being likeable is key to an
established presence on Facebook. What Makes a Likeable Business? The question that a consumer will ask regarding
your business on Facebook is this: will this company care more about making a profit than my well-being?
Trandation: Do they even care about me enough to talk to me and respond to me? Great products and services help
influence people to like business but it's the people behind the business that really make the business likeable. Not a
logo, or a cool product-although these are important, too. Social media marketing has opened the gates to a more
socia world online. Consumers are able to reach businesses and have conversations with them 24/7 now in aform
where everyone can see the conversation. If people representing the company are unpleasant or even mean-spirited,
everyone sees this and it hurts the likeability of the brand. When we think about the businesses we like the most, we
think about people within the businesses that are completely selfless, who give help at a moment's notice, and who go
above and beyond their normal duty. It's the attendant at the ice cream parlor who gives me an extra large scoop of
mint chocolate chip, the waiter who brings my little girl aballoon, or the bartender that knows what | like to drink and
hands me my favorite beer as| sit down. Y ou can do the same nice gestures on Facebook. Y ou can congratul ate fans
for any successes they may post with a big thank you, happy birthday, happy anniversaryY ou can supply fans not only
with a short answer to their question, but alink to a page on your website, blog, or video that talks more in-depth about
the topic they asked aboutY ou can make them ‘fan of the month' by the amount of interaction they have taken on your
Facebook page in a given month and promote themlf a fan has posted a question, and you don't know the answer. Ask
all of your fans the same question to seeif the greater audience might knowY ou can encourage your fans to network
with each other by asking them to all introduce themselves By devel oping rel ationships with your fans, you will get to
know them and that will make the differencein loyal fans versus just another metric. And, you'll have a picture of that
fan to help you remember who they are and what they 1ook like.nbsp;nbsp;nbsp;nbsp; About the AuthorJohn Wayneis
the CEO/Chief Rocket Scientist at eRocketFuel, a marketing agency that guides businesses through the new world of
social media marketing by defining social media strategy, social mediatraining, and offering full social media
management. John has owned several successful businesses and has trained over 25,000 professionals on social media
marketing in the last year.Damon Brown is a freelance writer who has contributed to more than 50 publications and
coverstechnology for Playboy, WIRED, and Sync. He also writes for the music publications SPIN and The Source.



