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Peter Friedman : The Cmo's Social Media Handbook: A Step-By-Step Guide for Leading Marketing Teams in 
the Social Media World  before purchasing it in order to gage whether or not it would be worth my time, and all 
praised The Cmo's Social Media Handbook: A Step-By-Step Guide for Leading Marketing Teams in the Social Media 
World: 

0 of 0 people found the following review helpful. Very Unhappy... Right Book cover, wrong book inside!By Ashley 

http://f3db.com/pub/links.php?id=B00MNT7M20


C.I ordered the book because we had previously ordered it and wanted to pass a copy along to someone else.. 
However, the book contained the wrong insert. Instead of receiving The CMO's Social Media Handbook, we received 
"The Mind of the African Strongman". I would like this book to be replaced with what we originally purchased.. it 
states that it's not eligible for a return past January 31, 2016, however since this was an error on your part, I'm hoping 
that someone will contact me about replacing the item.0 of 0 people found the following review helpful. Five StarsBy 
RadarbabeLove the book. Peter Friedman is witty and gives a perspective on the first social media!

It's a terrific time to be a senior marketing leader-if you're prepared to leverage social effectively, and with time, utilize 
its power to transform marketing for your brand. In The CMO's Social Media Handbook, Peter Friedman distills 30 
years of experience to offer a combined practical tool kit and social-media-theory crash course to help big-brand 
marketing leaders with everything from dealing with vendors to establishing a social brand identity to managing 
crucial conversations at every level of the organization.With this step-by-step handbook, you'll learn how to:- 
Strategize and execute a long-term social media plan, even in a business environment focused on short-term 
promotion, to create dialogue and deepen customer relationships- Start small and build results so that you can 
confidently lead your organization to become a customer-centric brand- Develop a social brand identity to bring your 
brand alive for customers- Define KPIs and measure social media so that you can demonstrate ROI and quantifiable 
business impact- Create content for social media channels that provides value and creates emotional connection to 
customers for enhanced loyalty, word-of-mouth marketing, and advocacy- Mitigate the risk of PR landmines and learn 
how to turn them to your advantage- Engage, understand, and leverage the voice of the customer at a global scale


