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Sherry Devereaux Ferguson : Resear ching the Public Opinion Environment: Theoriesand Methods (SAGE
Seriesin Public Relations) before purchasing it in order to gage whether or not it would be worth my time, and al
praised Researching the Public Opinion Environment: Theories and Methods (SAGE Seriesin Public Relations):

2 of 2 people found the following review helpful. Researching the Public Opinion EnvironmentBy A CustomerThisis
an author review.Researching the Public Opinion Environment: Theories and Methods informs the reader on the
rationale, purposes, theories, and methodologies involved in researching publics. The book is divided into four parts.
Part one looks at theories and systems relevant to opinion research. Part two addresses the topics of monitoring and
analyzing the media. Part three describes the basics of survey research, focus groups, Delphi techniques, stakeholder
assemblies, and Q methodology. And finally, part four looks at the impact of the media.Although a number of books


http://f3db.com/pub/links.php?id=B00YFQNM2S

have been written on public opinion, few address both theoretical and methodol ogical issues. Graphs, tables, and
sample analysis help the reader to understand applications described in the book. The material discussed in this book
has numerous applications. Communicators can apply information acquired on key publics to plan and evaluate
campaigns, track the extent to which messages have appeared in the media, assess organizational image, develop
marketing strategies, and manage their issues. Students will learn an important job function that will give added
credibility when they apply for jobs. Table Of Contents: Introduction |. Theory and Systems 1. Role of Public Opinion
in Demacratic Societies 2. Establishing Intelligence Systems to Capture Public Opinion I1. Monitoring and Analyzing
the Media 3. Monitoring the Media: Asking Questions 4. Content Analysis Techniques I11. Research Methodologies 5.
Survey Design and Sampling 6. Survey Development 7. Survey Administration 8. Focus Groups, Delphi Techniques,
Stakeholder Assemblies, and Q Methodology 1V. Theories on Impact of the Media 9. Academic Debate over Media
Effects. The Effects Continuum Appendix A and Appendix B, References, Author Index, Subject Index, About the
Authors

Researching the Public Opinion Environment: Theories and Methods informs the reader on the rationale, purposes,
theories, and methodologies involved in researching the public. The book is divided into four parts. Part One looks at
the theories and systems relevant to opinion research. Part Two addresses the topics of monitoring and analyzing the
media. Part Three describes the basics of survey research, focus groups, Delphi techniques, stakeholder assemblies and
Q methodology. Part Four analyzes the impact of the media.

"Ferguson's book is an interesting mix of theoretical and methodical themes related to the use of public opinion
research in organizations. . . . The central focus seemsto be to acquaint the reader with the most important theoretical
and research technical aspects of public opinion research. . . . The book provides professional communication workers
and students from business schools a simple introduction to issues of public opinion research."bFergusonbs book is an
interesting mix of theoretical and methodical themes related to the use of public opinion research in organizations. . . .
The central focus seemsto be to acquaint the reader with the most important theoretical and research technical aspects
of public opinion research. . . . The book provides professional communication workers and students from business
schools a simple introduction to issues of public opinion research.bFergusons book is an interesting mix of theoretical
and methodical themes related to the use of public opinion research in organizations. . . . The central focus seemsto be
to acquaint the reader with the most important theoretical and research technical aspects of public opinion research. . .
. The book provides professional communication workers and students from business schools a simple introduction to
issues of public opinion research.???Ferguson??s book is an interesting mix of theoretical and methodical themes
related to the use of public opinion research in organizations. . . . The central focus seemsto be to acquaint the reader
with the most important theoretical and research technical aspects of public opinion research. . . . The book provides
professional communication workers and students from business schools a simple introduction to issues of public
opinion research.??? ldquo; Fergusonrsquo;s book is an interesting mix of theoretical and methodical themes related to
the use of public opinion research in organizations. . . . The central focus seems to be to acquaint the reader with the
most important theoretical and research technical aspects of public opinion research. . . . The book provides
professional communication workers and students from business schools a simple introduction to issues of public
opinion research.rdquo; (Communications: The European Journal of Communication Research 2003-09-15)



