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0 of 0 people found the following review helpful. Highly recommendBy Cannon Gray LLCOne of few books on this 
topic written by a marketing researcher for marketing researchers. I highly recommend it even if you work in another 
area.0 of 0 people found the following review helpful. ExcellentBy Krishna JacksonArrived in excellent condition.0 of 
2 people found the following review helpful. Five StarsBy Brenda CapranicaSatisfied with purchase .. just as 
described.

Questionnaires are vital for the market researcher: they draw accurate information from respondents, give structure to 
interviews, provide a standard form on which facts, comments and attitudes can be recorded and facilitate data 
processing. Questionnaire Design explains the role of questionnaires in market research and looks at different types of 
questionnaire, examining when and how they should be deployed. The book explains how to plan, structure and 
compose the right questionnaire for the research being undertaken. Fully updated with new content on encouraging 
respondent involvement through the gamification of questionnaires, this third edition of Questionnaire Design also 
includes the latest information on online and mobile questionnaires, their problems and potential. This book will be a 
useful addition to the bookshelf of every student or practitioner of market research.

Marketing and non-specialist marketing professionals, students of marketing and marketing research"[C]overs all 
aspects of conceiving and constructing questionnaires that can unearth what people are really thinking and provide 
market researchers with the valuable information they need. ...discusses the actual look of the questionnaire, cultural 
differences that may arise in international surveys, and ethical matters. As readers will discover, good questionnaire 
design is both a science and an art. Summing Up: Recommended." 


