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Sheila Keegan : Qualitative Research: Good Decision Making Through Under standing People, Culturesand
Markets (Market Research in Practice) before purchasing it in order to gage whether or not it would be worth my
time, and al praised Qualitative Research: Good Decision Making Through Understanding People, Cultures and
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Markets (Market Research in Practice):

Qualitative Research helps those who have limited experience of qualitative research, to become proficient buyers of
research. It will enable buyersto commission QR with confidence; to choose a supplier, agree a methodol ogy with the
research agency, understand the process and end up with useful outputs which address the initial research issues. It
will help train new practitioners in terms of the basics of qualitative research and it will aso develop the knowledge
and understanding of more experienced qualitative researchers. Qualitative research explores questions such as what,
why and how, rather than how many or how much; it is primarily concerned with meaning rather than measuring.
Understanding why individuals and groups think and behave as they do lies at the heart of qualitative research, and
market research practitioners and students of market research will all benefit from thistitle.

"[D]elivers anbsp;thorough, lucid description of the role of qualitative research in business, outlines techniques used to
access respondents' psyche, and how data can be tranformed into a coherent insight into the consumer's world." --
supplymanagement.com



