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From Routledge : Public Relations Theory II (Routledge Communication Series)  before purchasing it in order to 
gage whether or not it would be worth my time, and all praised Public Relations Theory II (Routledge Communication 
Series): 

0 of 0 people found the following review helpful. Excellent book.By Michael L. KentCarl's book is a classic and has a 
number of excellent chapters in it. The number of excellent public relations books is limited and this is one you should 
own. We bought this copy as a gift for come Chinese colleagues who were very grateful. I recommend the same. Send 
a copy to someone who needs it. MLK0 of 0 people found the following review helpful. Great book for any Comm/PR 
major.By SteveI bought this book several years ago during the sophomore year of my B.A. Now I'm beginning my 
M.A. thesis and I still find myself referring to and citing this text. It seemed a bit dull at times, but I had no idea how 
invaluable it would prove; the authors did a fantastic job of explaining each theory.0 of 0 people found the following 
review helpful. Two StarsBy Kakoli BhowmickDon't like the reading and didn't enjoy at all :(

http://f3db.com/pub/links.php?id=B000SJY6XA


The public relations landscape has changed dramatically from what it was in 1989, when the original Public Relations 
Theory volume was published. Reflecting the substantial shifts in the intervening years, Public Relations Theory II, 
while related to the first volume, is more a new work than a revision. Editors Carl H.nbsp;Botan and Vincent Hazleton 
have brought together key theorists and scholars in public relations to articulate the current state of public relations 
theory, chronicling the ongoing evolution of public relations as a field of study. The contributors to this volume 
represent the key figures in the discipline, and their chapters articulate the significant advances in public relations 
theory and research.Working from the position that public relations is a theoretically grounded and research based 
discipline with the potential to bring numerous areas of applied communication together, Botan and Hazleton have 
developed this volume to open up the public relations field to a broad variety of theories. Organized into two major 
sections--Foundations, and Tools for Tomorrow--the volume presents four types of chapters: discussions addressing 
how public relations should be understood and practiced; examinations of theories from other areas applied to public 
relations; explorations of theories about a specific area of public relations practice; and considerations of public 
relations theories and research that have not been given sufficient attention in the past or that hold particular promise 
for the future of public relations. It serves as a thorough overview of the current state of theory in public relations 
scholarship.nbsp;Like its predecessor, Public Relations Theory II will be influential in the future development of 
public relations theory. Taken as a whole, the chapters in this book will help readers develop their own sense of 
direction for public relations theory. Public Relations Theory II is an essential addition to the library of every public 
relations scholar, and is appropriate for use in advanced public relations theory coursework as well as for study and 
reference.


