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before purchasing it in order to gage whether or not it would be worth my time, and all praised Public Relations
Ethics: How To Practice PR Without Losing Y our Soul:

0 of 0 people found the following review helpful. Thisisit: break-through ethics communication guideBy E. Bruce
HarrisonThisis arefreshingly smart look at enterprise ethics. Two leading advocates of open, truthful communication
team up to map productive paths to value-sharing ethical enterprise connections. Dick Martin draws on his ATT career


http://f3db.com/pub/links.php?id=B018H5UKWC

as senior executive with stakeholder communication and education responsibilities. Don Wright provides the
perspective of the leading higher education advocate of modern, group and stakeholder participation in open, informed
communication. A must read for communicators and those who need to know what's ahead in ethical
responsibility.and understanding.0 of 0 people found the following review helpful. Easy ReadBy Scott SundsvoldThe
book gives a quick summary of ethical issuesin public relations. It was not the most enlightening book, but it was
useful for class discussions.

This book represents a practical guide to ethical decision-making tailored specifically to the needs of those who
practice and study public relations. It traces the development of ethical theory from ancient Greece through the works
of Socrates, Plato, and Aristotle to modern day public relations executives including Harold Burson, Robert
Dilenschneider, and Richard Edelman. The book helps readers build personal frameworks for ethical reasoning that
will enable them not only to recognize the ethical issues at play in public relations practice but also to analyze the
conflicting duties and loyalties in these situations. This volume fills agap in the currently available books on the
subject, most of which either lack theoretical grounding or practical application. Illustrative cases used in this book
span awide range of public relations functions. To update readers on issues discussed in this book, the authors have
started an online conversation. Please join the discussion at http://Updates.PRethics.com.

About the AuthorDick Martin writes about public relations and marketing. He has authored four books for the
American Management Association and articles for such publications as the Harvard Business , Chief Executive, and
the Journal of Business Strategy. He also conducts popular workshops on public relations ethics. From 1997 to 2003,
he was Chairman of the ATT Foundation and executive vice president responsible for the company's public relations,
employee communications and brand management. Donald K. Wright is the Harold Burson Professor of Public
Relations at Boston University and has been studying and writing about communication ethics for 40 years. A former
practitioner in corporate, agency and pro sports public relations, he has a PhD from the University of Minnesota, isa
past president of the International Public Relations Association, serves on the Board of Trustees of the Institute for
Public Relations, and is aformer trustee of the Arthur W. Page Society.



