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Ruth Ellen Kinzey : Promoting Nonprofit Organizations: A Reputation Management Approach before
purchasing it in order to gage whether or not it would be worth my time, and all praised Promoting Nonprofit
Organizations: A Reputation Management Approach:

0 of 0 people found the following review helpful. Clear and concise approachBy Karen L. ShumwayThisis aclear and
concise approach to reputation management issues. Can be used by practitioners as well as students new to thefield.
Book has been used as a basis for professional workshops that are well-received by for-profits and nonprofits alike.0


http://f3db.com/pub/links.php?id=B00EPE1AC4

of 0 people found the following review helpful. Clear and helpful.By Steven J. McClellandThe book runs from simple
to complex with its analysis of items to keep in mind when approaching communication efforts. Great reference for
people as they start planning the way ahead for their nonprofit.0 of O people found the following review helpful.
Exceptional Tool For Non-profits! By nikki beckerHaving been a volunteer in non-profits for over 40-years and having
been the director of a non-profit for the past 34-years...| feel thisisamust read. It is clear and concise, answering
many of the questions that arise in a non-profit. The author, Ruth Ellen Kinzey, took our new non-profit in the 70s
from nothing, to a household name. She not only talks the talk, but she has walked the walk...and has done an
exceptional job. She took our non-profit, from a fledgling entity raising less than $100,000/year, to a multi-million
dollar operation. Sheis exceptional, and this book captures in an organized step-by-step series, how it isdone. A great
reference...even for those of usthat have been in the profession for decades. Wish this was around when | was just
starting!

Promoting Nonprofit Organizationsis a practical guide to developing and implementing a strategic public relations
program to enhance a honprofitrsquo;s reputation. The ways in which businesses ndash; both for-profit and not-for-
profit ndash; communicate with customers has changed dramatically in recent years. Coupled with economic
uncertainty, nonprofits have had to adopt a leaner operational mode, further underlining the need for organizations to
take advantage of all the promotion strategies available to them.This book:Discusses why public relations and
reputation management go hand-in-hand with marketing effortsOffers a step-by-step guide to develop a public
relations strategyConsiders the importance of nonprofit sustainable citizenshipProvides tips for reputation
enhancement using arange of tools, such as social media and board ambassadorshipGuides the reader in developing a
reputation approach to crisis communication managementHighly practical in its approach, this book is agreat guide
for students in public relations and nonprofit management courses, as well as for professionals seeking to enhance the
success of their nonprofit organization.

"Superbhellip;finally a book on reputation management that is interesting, engaging, smart, and fun to read.
Spotlighting the central role of public relations to enhance the reputation and brand of nonprofit organizations, this
book provides academics and practitioners alike an essential resource for this often challenging process. With its
highly practical and case-based approach, the book is accessible and specifically focused on the nonprofit sector. Now
that this book is available, | can hardly conceive of offering a class on public relations strategy in which it is not
required reading." - Bethany C. Goodier, College of Charleston, USA nbsp; "Ruth Kinzeyrsguo;s expertisein
publicizing and promoting nonprofit entities makes her a unique and valuable resource for public relations students
and professional's seeking to publicize their organizations. Her first book, Using Public Relations to Promote Y our
Nonprofit Organization is considered the "go to" text for introducing students in journalism and public relations to the
nonprofit world, and her latest work isjust as crucial. Kinzeyrsquo;s latest effort, Promoting Nonprofit Organizations,
focuses on strategic planning and reputation management. She shares vital information with practical approaches for
promoting nonprofitsin the 21st century.” - Dr. Marcella De Veaux, California State University, Northridge, USA
nbsp; "Promoting Nonprofit Organizations will assist the student/professional to develop afunctional and feasible
public relations plan complete with implementation strategies.”-Elizabeth B. Bolton, University of Florida, USA
About the AuthorRuth Ellen Kinzey, MA, is areputation strategist with more than 35 years of communication
experience in the corporate and consulting arenas. She aso is founder and president of The Kinzey Company, afirm
that develops comprehensive communication strategies. She has taught communication at the University of North
Carolina- Charlotte, and authored the book Using Public Relations Strategies to Promote Y our Nonprofit
Organization.



