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J. Paul Peter : Prefaceto Marketing Management: A Prefaceto Marketing Management before purchasing it in
order to gage whether or not it would be worth my time, and all praised Preface to Marketing Management: A Preface
to Marketing Management:

1 of 1 people found the following review helpful. Great examplesBy Music_LoverThisis one of my favorite text
books. Needed it for marketing class. The examples made me look like a superstar at work.0 of 0 people found the
following review helpful. A great "pocket book" to the world of marketingBy CustomerThis book should on the
bookshelf of any aspiring marketer. The chapters are short are concise and give an overview of how marketing and its
complementary disciplines work. Perfect introductory guide and companion for marketers.1 of 1 people found the
following review helpful. really tries to make it easy to understand marketing with great examplesBy G HaleyNeeded
for my MBA, redlly triesto make it easy to understand marketing with great examples.

Preface to Marketing Management, 14e, by Peter and Donnelly, is praised in the market for its clear and concise


http://f3db.com/pub/links.php?id=B00VF61ZMA

presentation of the basic principles of marketing in such away that the core concepts and ideas are covered in
sufficient depth to ensure understanding. By offering an engaging, clear, and conceptually sound text, this book has
been able to maintain its position as aleading marketing management text. The fourteenth edition serves as an
overview for critical issues in marketing management. Its brief, inexpensive, paperback format makesit a perfect fit
for instructors who assign cases, readings, simulations or offer modules on marketing management for MBA students.
The text also works in courses that implement a cross-functional curriculum where the students are required to

purchase several texts.

About the AuthorJames H. Donnelly, Jr. Isthe Turner Professor in the College of Business and Economics, Univ. of
Kentucky. Research areas include marketing and banking.



