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Edward Werz, Sally Germain : Phrases That Sell: The Ultimate Phrase Finder to Help You Promote Your 
Products, Services, and Ideas  before purchasing it in order to gage whether or not it would be worth my time, and 
all praised Phrases That Sell: The Ultimate Phrase Finder to Help You Promote Your Products, Services, and Ideas: 

6 of 6 people found the following review helpful. Highly recommended.By Mary B.A must if you your job involves 
marketing and selling. This book is very handy and always on my desk. I refer to it several times a day for help and 
inspiration for selling phrases. This book saves you hours from having to search on the internet because the words and 
subjects are grouped together. Since using this book I have received many compliments on my writing style and 
descriptions of products. Highly recommended.I hope that you have found my opinion to be helpful with your decision 
process to purchase this item. If this is the case, and where asks if this review helpful, please click "yes". Thank you!8 
of 8 people found the following review helpful. Dated PhrasesBy L.M.The concept of the phrases that sell is fantastic. 
This older version, however, is dated and many of the phrases outdated. I read a few to a friend and she said, "when 
was that thing published?" If you invest in this, get the ones that are updated and have current phrases.1 of 1 people 
found the following review helpful. Copywriting help when your muse has left the room.By Tracie KIf you've ever 
had a deadline looming large over the horizon while your headline ideas have shut down, well ... me too. Phrases That 
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Sell can give you just the right amount of inspiration to start thinking creatively and writing effectively under pressure 
again. You'll find hundreds of short phrases and keywords arranged into lists and separated into useful categories 
based on target audience or reader, the product or service you need to promote, and the emotion, need or benefit that 
you hope to appeal to . For instance, if you need an idea to sell a beauty product or sale-sy words for a product that's 
beautiful, you're sure to find it in this book. Take it with you on your next coffee break - it takes about that long to 
read. Keep it always at the farthest corner of your desk so you won't be tempted to reach for it often, but when you 
have that truly desperate moment - be honest, we all have them! - Phrases That Sell is indispensable!

"An excellent 'ready reference' both for copywriters and for those entering the field." -- Robert Goldsborough, Special 
Projects Director Advertising Age "Holy smoke! This is amazing! A thesaurus for advertising copywriters. Where has 
it been all my life?" -- Denny Hatch, Editor Target Marketing Six seconds. That's all you have to grab your prospect's 
attention and make a sale. Use the right phrase or slogan, however, and you've made your sale. Use the wrong one, and 
you've lost your opportunity . . . maybe forever. Choosing the right phrase or slogan is vital to your success. And so is 
Phrases That Sell. It's the ultimate resource for anyone needing hands-on, instant access to the key phrases, slogans, 
and attention grabbers that will gain more attention and sell more product. Organized by category . . . indexed and 
cross-referenced for ease of use . . . loaded with expert advice on how to write copy that sells, Phrases That Sell covers 
everything, including those hard-to-describe product and service qualities and those product/service attributes that are 
subtle or abstract. It has 143 selling phrases to describe service, 153 for fun, 341 covering style and design, 180 
phrases related to price, and much more! In this book you'll find: 5,000+ sales phrases for consumer and business-to-
business products and services a copywriter's primer called "10 Basic Rules of Copywriting," with insider's tips on 
usage a special section on the seven steps to writing winning slogans Expert advice on how to target your message to 
specific audiences Whether you sell products, ideas, or services . . . whether you are a novice or an old pro . . . this 
creative toolbox will give you fresh ideas, new perspectives, and renewed confidence. With Phrases That Sell at your 
side you'll be able to enthusiastically tackle the most challenging copywriting tasks and eliminate that dreaded 
"writer's block."

About the AuthorEdward Werz is the author of the very successful Letters That Sell and former executive vice 
president of Ascher-Gallant Publishing. Sally Germain is editorial director for the Bureau for At-Risk Youth. 


