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Barry Callen : Perfect Phrasesfor Salesand Marketing Copy (Perfect Phrases Series) before purchasing itin
order to gage whether or not it would be worth my time, and all praised Perfect Phrases for Sales and Marketing Copy

(Perfect Phrases Series):

2 of 2 people found the following review helpful. The " Strunk and White" of Promotional CopyBy Dan AdamsFor


http://f3db.com/pub/links.php?id=B001E5AI2K

nearly 80 years, serious writers have kept awell-worn edition of Strunk and White's "Elements of Style" within easy
grasp. If you write copy for sales and marketing, you need to put this masterpiece by Barry Callen on the same shelf.
Mr. Callen seems to share Professor Strunk's passion for getting to the point without a wasted word. Seldom have |
seen a book with such a high useful-content-to-filler ratio.Just as impressive as the book's efficiency isits usefulness.
The organization is astounding... clearly the fruit of master willing to spend enormous energy making his craft
accessible to his students. Our firm works with hundreds of Fortune 500 marketing professionals each year... and welll
be recommending this book to them. With Mr. Callen's help, they'll save time and advertising budget dollars... and
dramatically boost their results.] was also struck by the relevance of the book's advice for both traditional and online
media. Like Professor Strunk's work, this promises to help writers for avery long time! 3 of 3 people found the
following review helpful. Great introduction to Writing CopyBy Randy|f you're a new marketer, business person, or
blogger this book isfor you. This book explains al the various methods of advertising you may usein atypical
business: sell sheet, catalogue, brochure, etc.Y ou also get a great introduction to writing headlines, creating a business
name, and how to keep your readers reading. Great examples also demonstrate the information presented in the
book.I'm avalue guy and this book has exceeded the value | have received from this book; | reference this book
whenever | am creating new marketing materials for various projects.Invest in yourself and business education - buy
this book.2 of 2 people found the following review helpful. excellent bookBy Buy RealtimeGreat book to get my idea
juices flowing. | have adifficult time just writing from a blank piece of paper. This gave me agreat kick-start.

The Right Phrase for Every Situationhellip;Every Time Whether you're trying to come up with aterrific headline for a
newspaper ad, a snappy brochure for salesreps, or adlick radio script, every word counts. That's why you need Perfect
Phrases for Marketing and Sales Copy. Filled with specific methods for writing the kind of headlines, body copy,
taglines, and callsto action that will capture customer attention and move people to buy, this book gives you the how-
tos and examples you need to make every ad or marketing piece succeed. Find out the 23 creative approaches to
naming a product, service, or business 18 waysto write agreat headline 6 steps to creating memorable radio and TV
ads A must for writers, sales pros, and marketing people, this user-friendly guide tackles every style and format,
providing winning phrases for powerful print ads, press releases, radio and television scripts, and much more. It's your
ultimate resource and one-stop reference for phrases that provoke, phrases that inspire, phrases that sell.

About the AuthorBarry Callen isamarketing and advertising consultant, lecturer, and teacher with more than 30 years
experiencein all forms of media, from TV to direct mail to the Internet.



