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Ryan Holiday : Perennial Seller: The Art of Making and Marketing Work that Lasts before purchasing it in
order to gage whether or not it would be worth my time, and al praised Perennial Seller: The Art of Making and
Marketing Work that Lasts:

0 of 0 people found the following review helpful. One of the best new books | have readBy ChrisOne of the best new
books | have read. The content and message is very consistent, not afeel-good but a smack you in the face, it's hard
work and then you work even harder to make a great work/brand/career! The examples and references in this book


http://f3db.com/pub/links.php?id=B01N8SL7FH

provide great support and insight to just how much you have to hustle, when most have the closed and done sign on.
Lovethelast line of the book, pick it up, read it then go #makeithappen.0 of 0 people found the following review
helpful. Rock-solid book again from Ryan HolidayBy Steven SeftonThank you, Ryan.A rock-solid book explaining
between "hype today, gone tomorrow" and "what's still selling years later." The method Ryan talks about in the book
around your work could also be applied to life. I'll ask myself from now on, "Is this want I'm doing right now going to
help me to do the things | want to do tomorrow, next week, next month, next year?'Ryan breaks down the whole
process for you but he makes sure at the beginning of the book that we know exactly who our customer is, whom we
are aiming for, why you're creating the thing you're creating, and why should your target market care.0 of 0 people
found the following review helpful. Ryan is arockstar!By Kunal Sampat! enjoyed this book and it has truly helped me
make decisions on whether or not | should charge my work and when is the right time to ask for money.It was eye-
opening to learn that many authors make money from speaking engagements etc. versus actually selling books. | also
learned the importance of giving away your material for free or for cheap.Irrespective of whether or not you decide to
buy this book, subscribe to Ryan's monthly newsletters where he recommends some amazing books. The newsl etter
sign-up isfree so there is no reason to not sign-up. I've been a huge fan of Ryan'swork and | think you can benefit
from it too.

The book that Inc.nbsp;says "every entrepreneur should read" and an FT Book of the Month selection...How did the
movie The Shawshank Redemption fail at the box office but go on to gross more than $100 million as a cult classic?
How did The 48 Laws of Power miss the bestseller lists for more than a decade and still sell more than amillion
copies?How is Iron Maiden till filling stadiums worldwide without radio or TV exposure forty years after the band
was founded?Bestselling author and marketer Ryan Holiday calls such works and artists perennial sellers. How do
they endure and thrive while most books, movies, songs, video games, and pieces of art disappear quickly after initial
success? How can we create and market creative works that achieve longevity?Holiday explores this mystery by
drawing on his extensive experience working with businesses and creators such as Google, American Apparel, and the
author John Grisham, as well as his interviews with the minds behind some of the greatest perennial sellers of our
time. His fascinating examples include:bull; Rick Rubin, producer for Adele, Jay-Z, and the Red Hot Chili Peppers,
who teaches his artists to push past short-term thinking and root their work in long-term inspiration.bull; Tim Ferriss,
whose books have sold millions of copies, in part because he rigorously tests every element of hiswork to see what
generates the strongest response.bull; Seinfeld, which managed to capture both the essence of the nineties and timeless
themes to become a modern classic.bull; Harper Lee, who transformed a muddled manuscript into To Kill a
Mockingbird with the help of the right editor and feedback.bull; Winston Churchill, Stefan Zweig, and Lady Gaga,
who each learned the essential tenets of building a platform of loyal, dedicated supporters.Holiday reveals that the key
to success for many perennial sellersisthat their creators donrsquo;t distinguish between the making and the
marketing. The productrsquo;s purpose and audience are in the creatorrsquo;s mind from day one. By thinking
holistically about the relationship between their audience and their work, creators of al kinds improve the chances that
their offerings will stand the test of time.

A Financia Times Book of the Month SelectionThe book may find a cult following on Madison Avenue the same way
his work on stoic philosophy, "The Obstacle is the Way," did in the NFL. nbsp;--Steve Rubel in
AdvertisingAgeldguo;How to create |lasting success in aworld of flash-in-the-pan hits and how to extend the
proverbia 15 minutes of fame to a decade or even a century.rdquo; mdash; The Financial Times nbsp; |dquo; The book
every entrepreneur should read this year.rdquo;mdash;Jeff Haden, Inc.ldquo;Every artist aspires to create timeless,
lasting work and this book is astudy on what it takes to do just that. Ryan Holiday has written a brilliant, inspiring
guide to ignoring the trends of the day to focus on what matters and what will lead to real impact. If you want to write,
produce, or build something amazing, read this book.rdquo;mdash;JAMES FREY , bestselling author of A Million
Little Pieces and Bright Shiny Morningldquo;As a showrunner or any kind of artist, you have to know when to stick to
your guns and trust your gut, when and whom to ask for help, and how to define and lean into your brand. This book
gets to the core of each of those elementsin an attempt to help creatives be successful for along time.rdquo;
mdash;DAVID ZUCKERMAN, television writer and cocreator of Family Guy, American Dad, and Wilfredldquo;My
first book took five yearsfor it to become a bestseller. It sells more now than it did ten years ago. Y ou wonrsguo;t find
a better guide to create something that lasts than Perennial Seller! Ryan Holiday is one of the great marketing minds of
our time!rdquo;mdash;JON GORDON, bestselling author of The Energy Bus'ldeas are a dime a dozen, but those who
put them into practice are priceless. [In Perennia Seller], Ryan shows you how to become one of |dquo;thoserdquo;
through his simple and cutthroat strategy for what it takes to be a successful creative in the modern world. This book
couldnrsguo;t be more timely!rdquo; mdash;JAKE UDELL, founder of TH3RD BRAIN; manager of Grace
VanderWaal, Gallant, ZHU, and Krewellaldquo;In an era of disposable hot takes, Ryanrsquo;s writing blends
thoughtful and thorough contrarianism with delicious anecdotes to back it up. Perennial Seller continues that
tradition.rdquo;mdash;RICKY VAN VEEN, cofounder CollegeHumor and Vimeo, head of global creative strategy at



Facebookldquo;l said this about Ryan Holidayrsquo;s last book, but Irsquo;ll say this now about this book. Thisis his
best book. Thiswill be a perennial seller. Everything in hereis so true and it is a guide to creativity in the real
world.rdquo;mdash;JAMES ALTUCHER, author of Choose Y ourself"Ryan Holiday is more than a marketing
geniusmdash;he is an extraordinary thinker whose instincts deliver him deep into the human condition. Irsquo;ve been
lucky to work with Ryan, and his goal is unwaveringmdash;to help creators make work that lasts. Perennial Seller is
the perfect digtillation of hisideas, and that rarest of giftsmdash;aroad map to success and an insight into
life.rdquo;mdash;ROBERT KURSON, New Y ork Times bestselling author of Shadow Divers'Autodidact
extraordinaire Ryan Holiday strips away the ridicul ous obsession with contemporary bestsellerdom and gets to the
heart and soul of individual genius, creating timeless classics that change peoplersquo;s lives year after year after year.
For those of us who wish to summon the courage and forgo instant validation in favor of deep and original creation,
this book offers not just the Why, but the How. A must-read for creators of all persuasions.rdquo;mdash;SHAWN
COY NE, cofounder of Black Irish Books, author of The Story Grid: What Good Editors Knowldquo;Fashion, like
most industries, is all about whatrsquo;s popular right now, yet at the same time the best designers and creators aspire
to make and sell things that will last more than just a single season. Holidayrsguo;s new book is the ultimate road map
to making your work and your message stick.rdquo;mdash;AY A KANAI, chief fashion director for Cosmopolitan,
Seventeen, Redbook, and Womanrsguo;s Day" At this moment, itrsquo;s easy to think of music as no more than
ephemeral content. For this reason, itrsquo;s more important than ever to make work that stands the test of time. This
book is a complete and current handbook for writing classics. Perennial Seller clears a path through the noise. If you
areinterested in creating work that stands the test of time, then Perennial Seller is amust-read.rdquo;mdash;JUSTIN
BORETA, The Glitch Mobldquo;Every artist who wants to create a thriving career that outlasts fads, trends, and
technol ogies needs to read this book. Itrsquo;s aformulafor becoming a classic and
legendary.rdquo;mdash;MICHAEL RAPINO, CEO and president, Live NationAbout the AuthorA Financial Times
Book of the Month SelectionThe book may find a cult following on Madison Avenue the same way hiswork on stoic
philosophy, "The Obstacle is the Way," did in the NFL. nbsp;--Steve Rubel in AdvertisingAgeldquo;How to create
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