
(Library ebook) Marketing Kit for Dummies

Marketing Kit for Dummies

Alexander Hiam 
audiobook | *ebooks | Download PDF | ePub | DOC

#2116358 in eBooks 2009-01-27 2009-01-27File Name: B001RIO2M6 | File size: 15.Mb

Alexander Hiam : Marketing Kit for Dummies  before purchasing it in order to gage whether or not it would be 
worth my time, and all praised Marketing Kit for Dummies: 

1 of 1 people found the following review helpful. Marketing for DummiesBy Alice L. TannerThis was a quick 
purchase in that I was attempting to gain some valuable information while doing a marketing plan for my MBA. 
Although interesting, it did not provide the level of information I needed to write a thorough marketing plan. I will 
admit that it did explain some marketing concepts for me that my text book made overly complicated. So, it has real 
value in understanding general marketing concepts. It is less valuable for indepth explanations or indepth planning. I 
would definitely say it will remain in my library for future reference.1 of 1 people found the following review helpful. 
Don't bother with the Kindle EditionBy SqueakyI didn't read carefully enough. The kindle edition doesn't include the 
information contained on the CD Rom that comes with the print copy. That includes all the templates, budgeting plans 
and countless other items. The book is helpful but basic the real tools are left out of the Kindle edition.0 of 0 people 
found the following review helpful. Marketing Kit for DummiesBy D. DornMarketing Kit for Dummies is a wonderful 
book to have, especially for those of us that have never done any marketing before. I couldn't live without it trying to 

http://f3db.com/pub/links.php?id=B001RIO2M6


run small business and market our products. I use it everyday!

The forms, letters, and other tools included in Marketing Kit For Dummies, 3rd Edition enable readers to start a 
successful marketing program from the beginning. The expert tips and information presented in the book take some of 
the mystery out of marketing and explain, step-by-step, how to implement and execute a successful marketing 
strategy. Note: CD-ROM/DVD and other supplementary materials are not included as part of eBook file.Note: The 
Kindle edition of this book does not include any CDs or DVDs.

From the Back CoverMaking everything easier! UK Edition Marketing Kit for Dummies Learn to: Put together a 
successful marketing plan Use the latest advertising tools to market your business Implement effective campaigns 
quickly and affordably For marketing plans, ad templates and more, head to the interactive CD-ROM Ruth Mortimer 
Greg Brooks Alexander Hiam, MBA Dazzle your target audience with cleverly-executed marketing campaigns Want 
to launch a marketing campaign that makes people stop and stare? Maybe you need to brush up on your practical 
marketing skills, or you're ready to give your business a new look? Then read on! This indispensable, interactive kit 
equips you with all the strategic know-how and creative tools you need to get your message out there in print and 
online ndash; without blowing the budget. Plan a winning strategy ndash; locate your marketing zone, assess your 
objectives and get to grips with the essentials of marketing Create a buzz ndash; plan and budget for innovative ad 
campaigns with visual appeal, humour and style Develop a powerful brand identity ndash; use fliers, catalogues and 
business cards to gain maximum exposure and fire up your website ready for the hits Pack a punch with your audience 
ndash; get creative with customer research workshops, jazz up your copywriting and use testimonials to best effect 
Enhance sales opportunities ndash; make the most of your contacts, seize business leads and deal with tricky 
customers The interactive companion CD-ROM contains everything you need to pull off smart marketing campaigns 
from scratch. Includes marketing plans, budget templates, auditing forms, sample ads, editable logos, letterheads, 
brochure designs, press releases and more to ensure you hit the ground running. Open the book and find: Ways to 
research the market and pinpoint who your customers are Tips on devising a cutting-edge marketing plan Advice on 
keeping costs low and your budget healthy Insider tricks of the trade How to create the perfect ad for your 
specifications The latest creative techniques to make your campaign shout Pointers on handling sales pitches with 
confidence Dozens of free stock images you can use right away About the AuthorRuth Mortimer is an Associate 
Editor for Marketing Week magazine. Greg Brooks is Content Strategy Director at publishing company C Squared. 
Alexander Hiam, MBA, is a consultant whose clients include many Fortune 500 companies. 


