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1 of 1 people found the following review helpful. An accurate strategic marketing snapshot to plan for today
beyondBy J.IlogBelow are the contents and subjects covered:Part |. Company Customer Relationship
MarketingEssays in building a successful salesforce, learning from your customers: building market feedback into
strategy and innovation, and negotiating company customer relationships.Part 1. Integrated Marketing: The Product-
Customer ConnectionEssays in core competencies and the value proposition, anticipating the emerging voice of the
customer, tips on how to run a start-up, using social media.Part 111. Marketing Channels: The New RealitiesEssaysin
multichannel marketing, B2B integrated marketing, direct marketing.Part 1V. Global Marketing: New Challenges
OpportuntiesEssays in the new global marketing realities, culture international marketing, global value-added
strategies, global customer service.To gain a current synopsis on how to plan your marketing strategy for the future,
this book iswell worth reading and has many sections to quote.Here are a couple. "Futuring is emerging as a new tool
for identifying likely consumer preferences in the extended future when customers themselves cannot say what they
will want. It employs a number of methodsto explore likely states of customer behavior and needs yet unknown to
customers themselves." On mistakes made by businesses. "Many ill-advised senior managers also authorize drastic cuts
in advertising, marketing and trade show participation....these people are making the greatest possible mistake and
thereby inflicting the greatest possible damage to their corporations. Here'swhy: In a slow economy such as the one
we are now experiencing, every corporation loses anywhere between 50 70% of its current customers...the sole
purpose of marketing, advertising, and trade show participation isto generate qualified sales leads, which, when
handled properly by the sales department, will become new customers. However, when you cut all marketing,
advertising, and trade show budgets, and you lose 50 to 70% of your customers, how then can you replace the lost
customers and still remain in business?"

This book comprehensively addresses the key facets of marketing strategy and provides cutting-edge direction for
organizational successmdash;all in asingle volume.

"This abridged collection of key chapters from the original volumesis targeted to practitioners; however, it is also of
value to undergraduate students because chapters are accessible and easy to understand. . . . Chapters are writtenin a
popular stylethat is highly prescriptive as well as descriptive, and are organized around four key areas of marketing. . .
. Highly recommended." - ChoiceAbout the AuthorBruce D. Keillor, PhD, is professor of marketing and international
business as well as director of the Williamson Center for International Business at Y oungstown State University,

Y oungstown, OH.



