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Naresh K. Malhotra : Marketing In and For a Sustainable Society: 13 (Review of Marketing Research)  before 
purchasing it in order to gage whether or not it would be worth my time, and all praised Marketing In and For a 
Sustainable Society: 13 (Review of Marketing Research): 

This special issue will assemble a set of current, comprehensive/extended review articles/chapters written by 
distinguished experts on the state-of-the-art of marketing research and future prospects in the transition towards 
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sustainable society. Reviews have been written for impact on marketing thought and clearly articulate the significance, 
and present critical perspectives and integrated theories on marketing for sustainability. This special issue features 
contributions from several top scholars including former editors of top journals in marketing.

This volume of the series on marketing research covers sustainability and marketing: concurrent pursuit of a smaller 
environmental footprint and a larger market footprint, marketing's quest for environmental sustainability: persistent 
challenges and new perspectives, a stakeholder marketing approach to sustainable business, turning to sustainable 
business practices: a macro-marketing perspective, no through road: a critical examination of researcher assumptions 
and approaches to researching sustainability, toward pro-sustainability actions: a macro-behavioral perspective, and 
reducing the attitude-behavior gap in sustainable consumption: a theoretical proposition and the American electric 
vehicle market. Distributed in the US by Turpin Distribution. --Annotation copy;2016 Ringgold Inc. Portland, OR 
(protoview.com)About the AuthorDr. Naresh K. Malhotra is Regents' Professor (Highest Academic Rank in the 
University System of Georgia), College of Management, Georgia Institute of Technology. He is listed in Marquis 
'Who's Who in America' continuously since 51st Edition 1997, and in 'Who's Who in the World' since 2000. He 
received the prestigious Academy of Marketing Science CUTCO/Vector Distinguished Marketing Educator Award in 
2005 In an article by Wheatley and Wilson (1987 AMA Educators' Proceedings), Professor Malhotra was ranked 
number one in the country based on articles published in the 'Journal of Marketing Research' during 1980-1985. He 
also holds the all-time record for the maximum number of publications in the 'Journal of Health Care Marketing,' He is 
ranked number one based on publications in the 'Journal of the Academy of Marketing Science' (JAMS) since its 
inception through Volume 23, 1995. He is also number one based on publications in JAMS during the ten-year period 
1986-1995. In an Editorial by Schlegelmilch (JIM, 11(1), 2003), Malhotra was ranked number one based on 
publications in the 'International Marketing ' from 1992 to 2002. He is also ranked number one based on publications 
in the 'International Marketing ' since its inception (1983) to 2003 (Table V, IMR, 22(4) (2005)). He has published 
more than 100 papers in major refereed journals, including the 'Journal of Marketing Research,' 'Journal of Consumer 
Research,' 'Marketing Science,' 'Management Science,' 'Journal of Marketing,' 'Journal of Academy of Marketing 
Science,' 'Journal of Retailing,' 'Journal of Health Care Marketing,' and leading journals in Statistics, Management 
Science, Information Systems, and Psychology. In addition, he has also published numerous refereed articles in the 
proceedings of major national and international conferences. Several articles have received best paper research awards. 
He was Chairman, Academy of Marketing Science Foundation, 1996-1998, and was President, Academy of Marketing 
Science, 1994-1996, and Chairman, Board of Governors, 1990-1992. He is a Distinguished Fellow of the Academy 
and Fellow, Decision Sciences Institute. He is the Founding Editor of ' of Marketing Research' and served as an 
Associate Editor of 'Decision Sciences' for 18 years and has served as Section Editor, Health Care Marketing 
Abstracts, 'Journal of Health Care Marketing,' Also, he serves on the Editorial Board of eight (8) journals. His book 
entitled 'Marketing Research: An Applied Orientation,' Fourth Edition, was published by Prentice-Hall, Inc in 2004. 
This book has been translated into Chinese, Spanish, Russian, Portuguese, Hungarian, and French. In addition to the 
six translations, this book also has several English editions including North American, International, European, and 
Australia New Zealand. The book has received widespread adoption at both the graduate and undergraduate levels 
with more than 144 schools using it in the USA. His book, 'Basic Marketing Research: A Decision-Making Approach,' 
Second Edition, was published by Prentice Hall in 2005. Dr. Malhotra has consulted for business, non-profit and 
government organizations in the USA and abroad and has served as an expert witness in legal and regulatory 
proceedings. He has special expertise in data analysis and statistical methods. He is the winner of numerous awards 
and honors for research, teaching, and service to the profession, including the Academy of Marketing Science, 
Outstanding Marketing Teaching Excellence Award, 2003. Dr. Malhotra is a member and Deacon, First Baptist 
Church, Atlanta. He lives in the Atlanta area with his wife Veena, and children Ruth and Paul. 


