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Rosalind Masterson, David Pickton : Marketing: An Introduction  before purchasing it in order to gage whether or 
not it would be worth my time, and all praised Marketing: An Introduction: 

*Winnersnbsp;- British Book Design Awards 2014nbsp;in the category Best Use of Cross Media*Get access to an 
interactive eBook* when you buy the paperback (Print paperback version only, ISBN 9781446296424)nbsp;Watch the 
video walkthroughnbsp;to find out how yournbsp;students can make the best use of the interactive resources that come 
with the new edition! With each print copy of the new 3rd edition, students receive 12 monthsnbsp;FREEnbsp;access 
to the interactive eBook* giving them the flexibility to learn how, when and where they want.An individualized code 
on the inside back cover of each book gives access to an online version of the text on Vitalsource Bookshelfreg; and 
allows students to access the book from their computer, tablet, or mobile phone and make notes and highlights which 

http://f3db.com/pub/links.php?id=B00LHYYARM


will automatically sync wherever they go.Green coffee cups in the margins link students directly to a wealth of online 
resources. Click on the links below to see or hear an example: Watchnbsp;videosnbsp;to get a better understanding of 
key concepts and provoke in-class discussionVisitnbsp;websites and templates to help guide studentsrsquo; study A 
dedicated Pinterest page with wealth of topical real world examples of marketing that students can relate to the study

I found this book a really outstanding text that gives basic ideas in marketing in a simple and interesting way with 
many examples and illustrations. I think my students will find it very useful in their study of marketing. -- Dr Tarig 
Eltayeb A good starter text for non-business studies candidates wanting to ease themselves into the literature. The 
layout and approach are very user friendly. -- Veronica Eastham As a course team we felt that this book met our 
students' needs, the chapters were of a manageable size and that it fitted well within a 12-week introductory course. 
The case studies were interesting and the online material accessible for both the students and the lecturers. -- Charlotte 
Lystor Love this book! It's quirky, funny and entertaining - ideal for students new to marketing and I think the students 
will engage well with it. I like the fact that it isn't too "Americanised", so will appeal to the UK students. It is set out 
well and easy to follow and ties in nicely with the syllabus. -- Hilary Bishop Great book. It provides an excellent 
overall understanding of the marketing discipline. It shows how to apply the key marketing concepts to different 
situations by using several interesting up-to-date examples and illustrations which makes this book very easy to read. 
It is a great book for any undergraduate student who wishes to have an overview of the key elements of marketing. -- 
Magdalena Gonzalez Triay A very good course support that also offers students interesting and updated case studies to 
study in groups during tutorials. This book provides a good balance of theoretical concepts and managerial insights to 
offer students a comprehensive introduction to the vast subject of marketing. -- Veronique Pauwels-Delassus This is a 
really exciting introductory text that brings to life the key principles of marketing. It is packed with good examples of 
marketing in practice and students will find it highly accessible. -- Pauline Maclaran We were impressed with the 
quality of the companion website to this Higher Educational textbook. Whilst companion websites are nothing new 
and have been commonplace for over a decade, few invest the time and effort into the overall design and consider the 
benefit to the text and how it aids study. SAGE therefore raised the bar and added features you would normally expect 
to find with paid resources and, combined with the textbook, we felt this added real value to the student who is 
attempting to understand the concept of Marketing, at a Higher Educational level. -- Judges Comments We were 
impressed with the quality of the companion website to this Higher Educational textbook. Whilst companion websites 
are nothing new and have been commonplace for over a decade, few invest the time and effort into the overall design 
and consider the benefit to the text and how it aids study. SAGE therefore raised the bar and added features you would 
normally expect to find with paid resources and, combined with the textbook, we felt this added real value to the 
student who is attempting to understand the concept of Marketing, at a Higher Educational level. (Judges 
Comments)This is a really exciting introductory text that brings to life the key principles of marketing. It is packed 
with good examples of marketing in practice and students will find it highly accessible. (Pauline Maclaran)A very 
good course support that also offers students interesting and updated case studies to study in groups during tutorials. 
This book provides a good balance of theoretical concepts and managerial insights to offer students a comprehensive 
introduction to the vast subject of marketing. (Veronique Pauwels-Delassus)Great book. It provides an excellent 
overall understanding of the marketing discipline. It shows how to apply the key marketing concepts to different 
situations by using several interesting up-to-date examples and illustrations which makes this book very easy to read. 
It is a great book for any undergraduate student who wishes to have an overview of the key elements of marketing. 
(Magdalena Gonzalez Triay)Love this book! Itrsquo;s quirky, funny and entertaining ndash; ideal for students new to 
marketing and I think the students will engage well with it. I like the fact that it isnrsquo;t too "Americanised", so will 
appeal to the UK students. It is set out well and easy to follow and ties in nicely with the syllabus. (Hilary Bishop)As a 
course team we felt that this book met our studentsrsquo; needs, the chapters were of a manageable size and that it 
fitted well within a 12-week introductory course. The case studies were interesting and the online material accessible 
for both the students and the lecturers. (Charlotte Lystor)A good starter text for non-business studies candidates 
wanting to ease themselves into the literature. The layout and approach are very user friendly. (Veronica Eastham)I 
found this book a really outstanding text that gives basic ideas in marketing in a simple and interesting way with many 
examples and illustrations. I think my students will find it very useful in their study of marketing. (Dr Tarig 
Eltayeb)About the AuthorRosalind Masterson is a Chartered Institute of Marketing Chartered Marketer, a Member of 
the Academy of Marketing and a Fellow of the Institute of Higher Education. She was a Principal Lecturer at De 
Montfort University until 2013. She has taught extensively, and has been subject and programme leader, at both 
undergraduate and postgraduate levels. She has taught, and been external examiner, at a number of universities during 
an academic career spanning twenty years.nbsp;Rosalindrsquo;s commercial experience includes sales and marketing 
positions within IBM and Marketing Management for an IT consultancy. She ran her own marketing consultancy and 
freelance copywriting business for ten years.David Pickton is Associate Director, Strategic Partnerships and Visiting 
Academic at University of Birmingham. He holds the title, lsquo;Honorary Academic Fellowrsquo; from De Montfort 
University, Leicester, England having been founding member and head of its academic Department of Marketing. He 



has also been visiting academic and external examiner at over 20 other universities in the UK, Europe and Asia. His 
Editorial Board memberships have included the lsquo;Journal of Marketing Communicationsrsquo;, lsquo;Innovative 
Marketing Journalrsquo;, the lsquo;Journal of Brand Managementrsquo;, rsquo;Corporate Communications: An 
International Journalrsquo; and lsquo;Marketing Intelligence and Planningrsquo; for which he was also Assistant 
Editor. He has contributed to various academic texts and has written numerous articles, being placed in the top 0.5% of 
researchers on Academia.edu (by 30-day views of his papers). His work can be found on ResearchGate.net, 
Academia.edu, Google Scholar, Figshare and Prezi.His commercial experience includes marketing and advertising 
management positions on both the client and agency sides of industry, directorship of his own business consultancy, 
being a registered marketing consultant with the Department of Trade and Industry and providing executive marketing 
and management training. His professional affiliations include membership of the Academy of Marketing and 
Fellowships of the Chartered Institute of Marketing, the Royal Society of Arts and the Higher Education Academy. 


