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Jerry S. Wilson, Ira Blumenthal : Managing Brand You: 7 Stepsto Creating Your Most Successful Self before
purchasing it in order to gage whether or not it would be worth my time, and al praised Managing Brand Y ou: 7 Steps
to Creating Y our Most Successful Self:

0 of 0 people found the following review helpful. One of the Best on Personal BrandingBy Kindle CustomerPersonal
branding is becoming one of the hottest topics for authors and consultants as more and more people wake up to the
fact that managing one's personal brand is critical to vocational success. Co-authors Jerry Wilson and Ira Blumenthal
have written an important addition to the best of the books on personal branding.The strength of this book is the very
disciplined approach to branding that the authors advocate. Thisis not abook long on info on building a personal web
site, or getting to the top of Google listings, or the myriad of details that go into building a strong personal brand.
Instead, the authors use their experience in corporate branding to support their concept of how a great personal brand


http://f3db.com/pub/links.php?id=B001E5RPQ2

is built.Individual s who have been working on personal brand building will find this awonderful resource for stepping
back and rigorously considering the totality of one's branding efforts. Newcomers to the world of personal branding
might be better off starting with the reigning champion (in my opinion), Peter Montoya's classic "The Brand Called
You."As personal branding has become more topical since Tom Peter's popularized the notion more than a decade ago,
there has been a growing need for a disciplined approach to the process of building a great brand. Taking best
practices from the corporate world, as the co-authors have, seemsto make sense.l only wish this book had actual mini-
case studies of how great personal brands are being built, in avarity of fields. The authors primarily use examples
from corporate branding to illustrate their points, examples from personal branding would put an exclamation point on
each of their teaching points. "Lessons in Managing Brand Y ou" would make for a great sequel to the co-authors' first
book.0 of 0 people found the following review helpful. Book was well written, | just couldn't get behind the theory.By
K. Hunterl didn't feel this book was as helpful as| had hoped. It was very clear and | understood what they meant, it
was well written, but it really emphasized conforming to how others want you to be. The gist of the book is decide
what you want your brand to be, then adjust yourself to fit everybody else's perception of that. | couldn't really agree
with that because it isn't just up to you to conform to everybody else. Living in acivil society everybody needs to
make small tweaks and have patience with each other. In an office setting of course you have to be civil and polite to
those you don't really get along with, and they need to do the sameto you. | just thought the book put too much
emphasis on you conforming to othersin order to make your career.0 of 0 people found the following review helpful.
Great motivating bookBy Wooollsdl discovered this book in my Academic Strategy class at my school and decided to
buy it immediately. Great motivating book! This book is the best investment in your life! If you want to change your
life to the best you should buy and read it!

Whether we realize it or not, we are all brands. We al have qualities that shape and influence how the people in our
lives see us-and how we see ourselves. Nationally respected brand experts Jerry Wilson and Ira Blumenthal have

hel ped some of the most exceptional companies and individuals in the world perfect their images. Now, in "Managing
Brand You", they reveal their proven seven-step process for personal brand building. Using illuminating examples
from successful corporations like Coca-Cola and Starbucks as well as high-profile celebrities like Bono and Oprah,
"Managing Brand Y ou" gives readers a step-by-step guide for conducting a self analysis, creating a unique identity,
defining their objectives, discovering their passions, creating a plan, putting that plan into action, and monitoring their
progress. Wise and insightful, this book will help readersidentify what it is that makes them unique and communicate
it in away that guarantees them success.

About the Author Jerry S. Wilson (Atlanta, GA) is a noted speaker and senior vice president at The Coca-Cola
Company. IraBlumenthal (Atlanta, GA) isahighly respected brand consultant, author, speaker, and university
educator who has counseled high-profile brand clients such as Coca-Cola, Disney, Marriott, Nestleacute;, and
American Airlines. Excerpt. copy; Reprinted by permission. All rights reserved. INTRODUCTION: WHAT
BRANDING CAN DO FOR Y OU Idquo;If you want to predict the future, create it.rdquo; mdash;PETER F.
DRUCKER WHAT DO SUCCESSFUL CONSUMER-GOODS companies know that could help transform your life?
And how can you use this knowledge to become a more fulfilled person? The answers to these questionslie in the
discipline of building strong brands. What if you could take a page right out of the corporate book of business
development and use it to craft and implement dramatic, important changes in yourself that are focused on
development of your own life? Successful brands convey a consistent message and create an emotional bond with
consumers. Donrsquo;t we all want to convey a consistent message and create a similar emotional bond with those
important people around us? Absolutely! The process of building such brands is widely used in the commercia world,
and now you, too, can use these techniques to build a brand-new youmdash;aBrand YOU! WHATIFYOUTHO
UGHTOFYOURSELFASABRAND?WhoamI|?What do | stand for? What do | want to stand for?
These are questions that have been asked by people for ages. In our fast-paced, highly competitive, stressful, often
chaotic world, it is even more difficult to know what you stand formdash; what uniqueness you have to offer.
Donrsguo;t stress about this any longer. There is an answer to these deep questions, and the answer comesin the form
of the threshold question, What if you thought of yourself as a brand? What if you not only think of yourself as abrand
but also actively analyze your personal brand assets and deficits, and you dedicate yourself to changing or refining
Brand YOU? Yes, as strange as it seems, you can dramatically change and grow your life by studying the time-tested
precepts, postulates, discipline, and processes of corporate and product branding, and applying them to your personal
life. This step can lead to your living the life yoursquo;ve always imagined for yourself. In the wonderful Christmas
movie Miracle on 34th Street, Kris Kringle tells a disbelieving child that dreaming of magical holiday moments and a
better tomorrow isimportant. He says, Idquo; To me, the imagination isaplace all by itself . . . a separate country.
Now yoursquo;ve heard of the French nation, the British nation . . . well, thisis the Imagi-nation. Itrsquo;s a wonderful
place.rdquo; ltrsquo;s time for you to now book passage on atrip to the magical, mystical Idquo;land of
imagination.rdquo; Building aBrand Y OU requires that you dig deep into your imagination and visualize what you



want to stand for and what spacesin life and business you want to occupy. So, what if you thought of yourself asa
brand? Just imagine, for amoment, that you are, in fact, a brand. Step outside yourself and look at you, your
background, your lifestyle, your philosophy of life, and your views on right and wrong, as well as the expressions you
use, the stores you frequent, the foods you eat, the clothes you wear. Think of your educational background, your
experiences, your special areas of expertise. Consider the features that others respect about you, the features of people
you respect and why. These are your personal brand attributes. And now yoursguo;ve made the first move toward
establishing your Brand YOU.BUILDINGANEWBRA ND YOU Yes, you can create your future. ltrsquo;s
in your hands. If you commit to the Brand Y OU process, you can and will succeed. It will take work. It will take
focus. It will take time. And in the end, it will al be worth it. In the words of the poet Spirella, Idquo; Therersquo;s no
thrill in easy sailing . . . but there is satisfaction thatrsquo;s mighty sweet to take, when you reach a destination that
you thought yoursquo;d never make.rdquo; Why is personal branding so important to you? Y ou may be someone who
doesnrsquo;t believe in [dgquo;tooting your own hornrdguo;mdash;or drawing attention to the things yoursquo;ve done,
or do, or plan on doing. You may also believe that if you just do the best you can, good things will automatically come
to you. Well, this may be the case for afew lucky individuals, but the majority of people are confused about how they
can, in fact, stand out in a crowd, how they can succeed, how they can clearly stand for something, and how they can
gain the respect of others. After all, there aretimesin all of our lives when wersquo;d like to be noticed, to be
appreciated for our personal strengths, competencies, good nature, and insight. Everybody wants to be special and
receive respect, acknowledgment, and even admiration from others. The reality is that each of us, regardless of our
position in life, wants to be special, hopes to be noticed, craves attention from others, desires respect, and regularly
wants to feel important. Who doesnrsquo;t want to feel (and be) important? And who doesnrsguo;t want to make a
mark on the world we livein, to truly make a difference to the people around us? Itrsquo;s human nature to want to
make a difference, whether itrsquo;s to your family, your significant other, your children, your friends, your business,
your community, your house of worship. Who doesnrsguo;t want to feel (and be) important? And who doesnrsquo;t
want to leave a mark on the world we live in and truly make a difference to those around us? Personal branding is
relevant to anyone who wants to unleash his or her inner passions and proactively build afulfilling future, as well as
grow in importance, relevance, and reputation. Too many people are just floating down the river of life, expecting that
everything will work out in the long run. But why settle for the possibility of lifersquo;staking care of itself when you
can draw the roadmap that captures the kind of life you envision for yourself? Why not create your own future?
Itrsquo;s cute, itrsquo;s funny, and certainly itrsquo;s an example that reinforces what wersquo;ve all known
throughout our lives. Too many times in our lives we seem to be waiting for something to just pour into our mouths or
fal into our handsmdash;or for challenges to just work themselves out in the nick of time. But life isnrsquo;t like that.
When changes and challenges confront us, doing nothing will result inmdash;nothing. Business guru and author Price
Pritchett wrote, Idquo;More of the same gives you one thing . . . more of the samelrdquo; We have to become more
proactive, more energetic, more spirited, and more focused on making positive changesin our lives. After al, there are
only three things a person can do when confronted with change. Ignore it. React to it. Make other changes. Now,
ignoring it will lead to disaster. Did you ever have a toothache? What happensif you ignore that biological changein
your mouth? It doesnrsguo;t get better; it gets worse. The second strategy, reacting to change, will keep a person at
status quo and he or she will survive. But isjust surviving enough? Of course not. Y ou want to thrive. Y ou want to
succeed, to achieve. Then therersquo;s the final strategy in dealing with change: making other changes. Y es, you want
to be a catalyst for changemdash;a change agent, as business consultant Peter Drucker has saidmdash;to create your
future. One theme throughout this book is simply stated as Idquo;If itrsquo;s to be, itrsquo;s up to me!rdquo; Being
proactive, being committed to building your personal brand, will allow you to: Identify your inner passions and core
essence. Stand up for what isimportant to you and stand out in the crowd. Focus your energy on meeting your top
priorities. Stop spending time doing things that do not excite you. Execute your own personal Brand Y OU plan.
Achieve fulfillment, personal success, and, ultimately, happiness. There are only three things you can do when
confronted with change.Y ou can ignore it. Y ou can react to it.Y ou can make other changes.



