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KarlaK. Gower : Legal and Ethical Considerationsfor Public Relations before purchasing it in order to gage
whether or not it would be worth my time, and all praised Lega and Ethical Considerations for Public Relations:

2 of 2 people found the following review helpful. Great and easy to understandBy SidThiswas arequired text for my
PR law class at Kent State. It was by far easier to understand than the other required text that was written by lawyers.
ThisisaPR focused book and explains concepts and laws without excess. It's great to grasp an understanding of a
concept, but there's not much beyond that.0 of 0 people found the following review helpful. great book! By May Hauer-


http://f3db.com/pub/links.php?id=B00H7G5M8A

Simmondsmay hauer-simmonds said: great book!!! it gives you and amazing picture of the legal aspects of public
relations. its not all about events and press releases. you have to know all of thisif you want to be successful in this
world.

Since the law reflects a societyrsquo;s values, norms, and beliefs, public relations professionals need an understanding
of both law and ethics. Without it, practitioners cannot effectively do their jobs. Legal and Ethical Considerations for
Public Relations melds ethics and the law with other integral aspects of the field to address inaccuracies, liability, and
moral questions of right and wrong. The second edition continues to address the classical approaches to ethics,
business ethics, theories of public relations ethics, ethics codes, and personal ethics. To help professionals shield their
organizations from liability or harm, First Amendment theory and its relevance for public relations speech, corporate
and commercia speech, and specific areas of the law, such as government regulations, torts, and intellectual property,
are discussed. Gower includesinfluential casesto illustrate specific legal concepts and the reasoning behind each one.
She prepares readers with practical knowledge and insights that will benefit them throughout every phase of their
career.

From the PublisherTitle of related interest from Waveland Press: Howard-Mathews, On Deadline: Managing Media
Relations, Fourth Edition (ISBN 9781577664406).From the Back Cover Idquo;Clear, crisp, and concise presentation
of the issues and concepts.rdquo;nbsp; mdash; Daniel Gross, Montana State University



