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1 of 1 people found the following review helpful. C-suite chief communication officer guidance from top corporate
communicatorsBy E. Bruce HarrisonHere's Judith's and my purpose: to understand communication as an influence for
business success, and make you successful on the way to corporate |eadership. We've put into this book the wisdom of
leaders. It iswhat we are teaching grad students, giving them the route to leading in the C-suite. Veteran leaders will
recognize input from Arthur W. Page Society pros with whom we are constantly communicating, and whose guidance
isthe spine of this presentation.2 of 2 people found the following review helpful. this easy-to-read book provides great
insight to leadership traitsBy Krystyna BarnardWritten by former CCOs and Georgetown University professors, this
easy-to-read book provides great insight to leadership traits, how CCOs can effectively communicate with othersin
the C-suite, and how to reach the best achievable outcome through strategic communication. | highly recommend this
book for students and professionals aspiring to be CCOs.2 of 2 people found the following review helpful. A guide to
leadership communications with insights from two industry veteransBy MayorHarrison and Muhlberg provide their
insights and experience from decades of |eadership communications. They have established principles of leadership
communications that span across every industry and will inform young leaders for generations to come.l recommend
this book for any current or aspiring communications professional.

My graduate students like this bookrsquo;s real-world focus on publicrelations as a strategic role in the C-suite.
mdash;Ron Culp, professionaldirector, Public Relations Advertising graduate program,DePaul University; former
Senior Vice President, Chief CommunicationOfficer, SearsL eadership in Communication is a cogent, bright, easily
readabl edefinition of what corporate communicators do. More than that, itrsquo;san uncommonly careful look at how
strategic communication defines,drives, and creates value for acommercia enterprisemdash;its employees,its owners,
and those whom they serve. mdash;James S. Orsquo;Rourke, 1V,PhD, Professor of Management, Mendoza College of
Business,University of Notre DameThe quality of leadership in any organizationmdash;business,social, military, and
governmentmdash;is enhanced or limited by thequality of its leadership communication. The authors assertthat
leadership is given force by strategic communication thatproduces results required in competitive conditions. For
theprofessional in enterprise communication, this brings intofocus two questions: What is the relevance of
communicationin the leadership process of reaching best achievable outcomes(BAOs)? And, how does the primary
communication professionalattain expert in uence and success in a leadership position?This book provides insights and
guidance on functioning at thehighest levels of the corpo rate communications profession.
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