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before purchasing it in order to gage whether or not it would be worth my time, and all praised Knowing in Firms: 
Understanding, Managing and Measuring Knowledge: 

6 of 9 people found the following review helpful. The new Bible in Knowledge ManagementBy A CustomerThis book 
will be a new bible in knowledge management, as was the Fifth Dimension (P.Senge)or the Knowledge-creating 
Company (Nonaka). It is one of the most interesting books available on knowledge management, for academics and 

http://f3db.com/pub/links.php?id=B014FVQMXS


practitioners. It provides a new vision of knowledge management and has a real value-added, compared to most of the 
books currently published in this area, which all propose the same ideas and success-stories. The editors and authors 
(among them Von Krogh, Ross, Blakler, Nonaka, Probst) are the best academics in the area, in America, Europe and 
Asia. Their theoretical background offer a comprehensive view of knowledge in organizations. They provide a new 
vision based on a constructivist and pragmatist approach of organizational knowledge and action, which contrast with 
the classical positivist school of thought. However, their book is not only for academics, but also for high-level 
managers concerned with implementing and measuring knowledge. The excellent quality of the conceptual 
background offers a basis for reflection, and they provide useful tools and examples of knowledge creation and 
measurement. The best book in this topic currently!

Written by some of the leading international scholars in the field, this book presents the current state-of-the-art in 
knowledge management. The book offers a strong response to the need for a body of scientific knowledge on the 
understanding, managing and measuring of knowledge in organizations and brings an international perspective to bear 
on the issues bridging theory and practice through case study illustrations from Europe, Japan and American 
companies.
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