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19 of 20 people found the following review helpful. Quite abit of marketing IN itBy doebtownBasically, histipisto
write a book and then send it to everyone you can. Not so practical. Therest of the book isjust an opportunity for his
vendors ("guest authors") to market their services--from website design to SWAG manufacturers--to you.Got me
thinking and I'm glad | read it. But it'sjust alot of HIM marketing to Y OU.28 of 30 people found the following review
helpful. One Big AdBy Talos | VLots of advice such as "put avideo on your website" and "l wrote a book", but no
practical hows. There were however, many, many, many linksto his websites so that you could hire him.Just enough
information to titillate, and to of course realizethat | didn't know how to market and needed some help.0 of O people
found the following review helpful. There are alot of great ideas in this bookBy kate nortonThere are alot of great
ideas in this book. | took the advice that worked for me and my practice and implemented them and increased the
revenues at my law firm and the quality of my life. | would highly recommend this book to any practicing attorney.
Mindset is important. Marketing isimportant. Legal skill is not enough to be a successful attorney. You won't learn
thisinformation in law school, but for the price of a sandwich and soda you can get some good ideas and gain an
understanding of how successful attorneys think about the business of practicing law.

Marketing legal servicesistougher than ever for solo and small firm lawyers. There are more lawyers, more websites,
and more media choices than ever before. In the past, lawyers have tried to differentiate themselves by Isquo;shouting
louder.rsquo; Adsthat use talking frogs, fistfuls of cash and gory accident scenes not only provide no useful
information to consumers but cheapen the profession and reduce respect for lawyers. To top it off, the bar ethics
committees salivate at the opportunity to bring you up on ethics chargesif you dare try to make your marketing
actually pay off. "Great Legal Marketing" walks you step by step through the design of an effective marketing
campaign that helps you bring in more of the clients and cases that you want.

About the AuthorBen Glass is a practicing personal injury attorney in Fairfax, VA. He is the founder of Great Legal
Marketing, a consulting and marketing company that teaches solo and small firm lawyers how to create effective,
ethical and outside the box marketing. In addition to publishing a monthly newsletter, he runs coaching and
mastermind groups for some of the most marketing savvy lawyersin the United States and Canada.



