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Kate Gillespie, H. David Hennessey : Global Marketing before purchasing it in order to gage whether or not it
would be worth my time, and al praised Global Marketing:

0 of 0 people found the following review helpful. Good readBy AitabeeVery well put together. | did marketing in my
undegrad and now i am doing an MBA which meand i have seen many many business textbooks.. Thisoneis current,
explains topics with up to date examples and it's not wordy at all. | really don't mind reading through each chapter
because they are well writtenO of O people found the following review helpful. Good solid book without waterBy
catadelicCovers al that is needed, not very boring, gives lots of useful cases. Y ou can never be up-to-date with a
printed book, but it's a good start.0 of 0 people found the following review helpful. Five StarsBy Becal3Great book!!

This textbook introduces students to the important concepts of global marketing today, and their managerial
implications. Designed to be shorter than many other textbooks, Global Marketing focuses on getting to the point
faster. Increasingly, marketing activities must be integrated at a global level. Y et, the enduring influence of culture
requires marketers to adapt local strategiesin light of cultural differences. Globa Marketing takes a similar strategic


http://f3db.com/pub/links.php?id=B010VJ9A5K

approach, recognizing the need to address both the forces of globalization and those of localization. Other key features
include:Coverage of often overlooked topics, such as the competitive rise of Chinarsquo;s state-owned enterprises; the
importance of diasporas as target markets; and the emerging threat to legitimate marketers from transnational criminal
organizationsA chapter dedicated to understanding global and local competitors, setting the stage for ongoing
discussion of both buyers and competitors in an increasingly competitive global marketplaceExtensive real-life
examples and cases from developed and emerging markets, including insights into the often-overlooked markets of
Africa, Latin America, and the Middle EastWritten in a student-friendly style, previous editions have received praise
from both students and instructors. This edition continues to build on this strong foundation, making this the book of
choice for students of global marketing classes.
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