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David Newman : Do It! Marketing: 77 Instant-Action Ideas to Boost Sales, Maximize Profits, and Crush Your 
Competition  before purchasing it in order to gage whether or not it would be worth my time, and all praised Do It! 
Marketing: 77 Instant-Action Ideas to Boost Sales, Maximize Profits, and Crush Your Competition: 

4 of 4 people found the following review helpful. This book deserved to it's selection as the marketing book ...By 
Haydn S. ShawThis book deserved to it's selection as the marketing book of the year for small business. It is full of 
"do it" now ideas. Many business books hold back secrets, this book is loaded with them.1 of 1 people found the 
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following review helpful. Great Buisness ToolBy Faline KellerBought this book basically because my employer made 
me, but I loved it! Very informative. I thought I knew all I needed to know about marketing for my company, but Mr 
Newman packed this book with useful resources and informative information. If you are truly looking to learn more 
about marketing and want to grow your business, read this book.1 of 1 people found the following review helpful. A 
marketing masterpiece that markets itself!By Nicholas NightFinally! A marketing book that is a joy to read. Not only 
does David Newman present easy-to-implement strategies here, he also presents his expertise in a visually engaging 
manner. The basic premise of marketing is to bring a product to market - tell the world about it, extoll its virtues, and 
differentiate the product from anything else. In other words, get people excited to buy your product!So, when it comes 
to writing a book about marketing, how well do the authors "bring their product to market"? What makes it stand out 
from the 1000 other books on the subject? How will they (as expert marketers) get your attention?If you're curious as 
to who knows what marketing is all about, take a look at the pages of their books. As the old saying goes, "The proof 
is in the pudding".

As a small-business owner or solopreneur, you wear many hatsmdash;perhaps the most important of which is 
marketer. But these days, with so many new ways to reach customers and clients and only so much time in the day, 
itrsquo;s hard to know where to start. Should you be using social media? Email? Blogs? Video? SEO? Small-business 
marketing doesnrsquo;t have to be a mystery. Itrsquo;s just a series of simple decisions (and the action steps to 
implement those decisions) that will help you regain the clarity, confidence, and control you need to succeed. Do It! 
Marketing is a quick read and an encouraging kick in the pants that will reignite your marketing mojo. The underlying 
premise is that ldquo;only action creates results.rdquo; Packed with do-this-now ideas to attract, engage, and win more 
customers and clients, this no-nonsense book reveals how to: bull; Avoid blah, blah, blah marketingbull; Use magnetic 
marketing strategies that pullmdash;not pushmdash;qualified decision-makers into your worldbull; Get noticedbull; 
Position yourself as an expertbull; Become the obvious choice in your marketbull; Do social media rightbull; Zero in 
on your customersrsquo; pain/gain factorsbull; Learn to speak their languagebull; Get a steady stream of referralsbull; 
Identify and focus on high-payoff activitiesbull; Cultivate and leverage enthusiastic advocatesbull; And 
moreEnergetic, inspiring, and filled with concrete strategies, tactics, templates, and tools, Do It! Marketing shows you 
how to stop ldquo;marketing by accidentrdquo; and start outsmarting, out-positioning, and out-executing the 
competition.

"Do It! Marketing has cracked the code on marketing success. And the code is simple - there is no code! Rather David 
shows you step-by-step how to own the marketing process and get results. No matter what got you here, this book will 
get you there!" 


