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From Praeger : Direct Marketing in Action: Cutting-Edge Strategiesfor Finding and K eeping the Best
Customers before purchasing it in order to gage whether or not it would be worth my time, and all praised Direct
Marketing in Action: Cutting-Edge Strategies for Finding and Keeping the Best Customers:

3 of 3 people found the following review helpful. A Must Read!By R. WarrenThisis aterrific start-to-finish road map
for initiating a direct marketing campaign or improving an existing one. It's full of examples and uses atotally applied


http://f3db.com/pub/links.php?id=B002V932YO

approach. It isthe best direct marketing book I've ever seen.3 of 4 people found the following review helpful. Direct
Marketing SuccessBy Elias M. JonesThis book was fantastic, the text by Dr. Orr, Lewison and Hauser was ground
breaking--they gave great insight in the Direct Marketing world. Their strategy and technique in writing was
interesting and catching. Thisis great reading material for any soon to be Marketer. This text is highly recommended!

In amarketplace increasingly defined by customer categories with high expectations for service, quality, and
responsiveness, companies are discovering that traditional mass marketing approaches are giving way to more targeted
approaches that communicate directly with their customers. But to many consumers, direct marketing has a bad
reputation, associated with intrusive door-to-door salesmen, dinnertime phone solicitations, junk mail, and, most
recently, e-mail spam. In Direct Marketing in Action, ateam of expertsin the field dispels common myths and
misconceptions about direct marketing and showcases the most current practices, principles, and techniques. The
authors cover the full range of issues that must be considered in developing an effective direct marketing strategy,
including competitive analysis, information and data management, media and channel selection, building brand
loyalty, and measuring the results of campaigns. Bridging the gap between research and practice, clearly defining
terms and concepts, and featuring numerous examples, Direct Marketing in Action will serve as an essential handbook
for marketers and a comprehensive overview for students, teachers, and researchers.From the dentist who sends check-
up reminders to his patients to the hotel chain that customizes room amenities based on their guests profiles, direct
marketing is infused with the idea that the best allocation of our marketing dollar is one that focuses on and
communicates with our particular micro marketmdash;and reinforces the distinctive benefits that we provide to those
customers. In Direct Marketing in Action the authors cover the full range of issues that must be considered in
developing an effective direct marketing strategy, including competitive analysis, information and data management,
media and channel selection, building brand loyalty, and measuring the results of campaigns. Bridging the gap
between research and practice, clearly defining terms and concepts, featuring numerous examples, and presented in a
format that can be read cover-to-cover or in modular fashion, Direct Marketing in Action will serve as an essential
handbook for marketers and a comprehensive overview for students, teachers, and researchers.



