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Ryan Deiss, Russ Henneberry : Digital Marketing For Dummies (For Dummies (Lifestyle)) before purchasing it
in order to gage whether or not it would be worth my time, and all praised Digital Marketing For Dummies (For
Dummies (Lifestyle)):

3 of 3 people found the following review helpful. The Small Business Owner's Best FriendBy Book Lover 1This book
isgreat for the small business owner who needs a top-notch online presence and sales strategy, but who lacks the
luxury of an in-house marketing department. From developing an online sales funnel to technical considerations such
as title tags and building landing pages that convert browsers into customers (and ultimately brand advocates) it's all
here and easy to understand. A tremendous resource for anyone who wants to market a product or service online!0 of 0
people found the following review helpful. Great Material !By David C. MayerVery complete for an "intro" book. Did
you see whose writing it? (If you've heard of Digital Marketer, you know). Worth having just to possess their first
collaborative Dummies book. Beyond that, there's good "real life" statements in here. No "magic monetization”
statements-they let you know what you need to do straight-up.0 of 0 people found the following review helpful. Best
Digital Marketing book out in 2017By dr.Johnlif you are a Digital Marketer or SEO leading into Online Marketing this


http://f3db.com/pub/links.php?id=B01N6LEYPE

is the most up to date knowledge that is currently working to keep customers converting, Oh its Ryan Deiss!

Does your digital marketing pack a punch? Written with the marketer's best interests in mind, this friendly, down-to-
earth guide shows you how to use proven digital marketing strategies and tactics to expand the reach of your brand,
increase audience engagement, and acquire and monetize customers. From current best practicesin SEO and SEM to
the latest ways to effectively use content marketing and influencer marketingmdash;and everything in
betweenmdash;Digital Marketing For Dummies helps you get the most out of al your digital marketing efforts. What
worked in digital marketing just afew years ago is quickly losing relevance as electronic platformsmdash;and the
people who use themmdash;continue to evolve. So how do you keep afloat in this fast-paced and ultra-competitive
environment? Don't sweat it! Digital Marketing For Dummies takes the guesswork out of marketing in the digital age,
offering the latest tips and techniques for utilizing technology to get your product or services out to the masses.
Whether you're looking to craft akiller campaign from scratch or just want to beef up your social media presence,
you'll find everything you need to meet your business goal smdash;and boost your bottom line. Develop an individually
tailored digital marketing campaign Offer an effective lead magnet to convert visitors Keep your audience invested in
your brand, products, and services Create areturn path with frequent and strategic communication with your
customers If you're ready to benefit from the latest and greatest digital marketing has to offer, this no-nonsense guide
sets you up for success.

From the Back Cover Leverage Googlereg; and Facebookreg; to grow your brand Automate your lead generation,
sales and follow-up activities Access downloadable tools that put ideas into action Marketing has gone digital. Have
you? Businesses used to rely on Y ellow Pages, newspaper, and radio ads to drive new leads and customers through
their doors. Those days are long gone. Companies today must navigate constantly-changing digital search and social
channels such as Google, Facebook, YouTube, and even email and mabile to both acquire and communicate with
customers. How can you keep up? Written for marketers and business owners, this book is sure to give you the
competitive advantage you need. Insidehellip; Generate free, organic traffic Acquire new leads and customers Craft
landing pages that convert Build and monetize your email list Get "socia" with your customers Buy online ads like a
pro Master search marketing Track and measure key metrics About the AuthorRyan Deiss is Founder/CEO of
DigitalMarketer.com. His pioneering digital marketing strategies have been directly responsible for hundreds of
millions of dollarsin online sales. Russ Henneberry is Director of Editorial at Digital Marketer.com. His team
generates thousands of |eads and sales per month by executing "full funnel” content strategies.



