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Tim Ogilvie, Jeanne Liedtka : Designing for Growth: A Design Thinking Toolkit for Managers (Columbia 
Business School Publishing)  before purchasing it in order to gage whether or not it would be worth my time, and all 
praised Designing for Growth: A Design Thinking Toolkit for Managers (Columbia Business School Publishing): 

0 of 0 people found the following review helpful. This book is a good beginner's tool to understand how to "design 
think"By Lalo DuronAfter I took Dr. Lietdka's course at Darden School of Business, I got bitten by the design thinking 
bug.I am an industrial engineer who loves System Thinking, specially Dr. Checkland and his soft system 
methodology. Now, my firm has a strong position in the innovation arena, supported in part by three seminal reads: 
Designing for Growth, Change by Design and Lean Startup.This book is a good beginner's tool to understand how to 
"design think". Enjoy!0 of 0 people found the following review helpful. Best Writing on Design Thinking I Have Seen 
Thus FarBy AnnThe best writing on Design Thinking I have seen so far. Very practical. Lots of great tools. 
Explanations are concise and insightful. I have used this text a lot to convince colleagues to use design thinking 
elements in our projects.0 of 0 people found the following review helpful. Great tool full of practical advises with a 
solid foundation ...By @vargasvictorGreat tool full of practical advises with a solid foundation based on the author's 
previous book. It's really useful to put Design Thinking at work immediately.

Jeanne Liedtka and Tim Ogilvie educate readers in one of the hottest trends in business development: "design 
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thinking," or the ability to turn abstract ideas into practical applications for maximal business growth. Jeanne Liedtka's 
recent book, The Catalyst: How YOU Can Lead Extraordinary Growth, was named a Top Innovation and Design 
Thinking Book by Business Week. Tim Ogilvie has been hailed a visionary for his pioneering contributions to service 
innovation, business model innovation, and customer experience design.Liedtka and Ogilvie cover the mindset, 
techniques, and vocabulary of design thinking, unpack the mysterious connection between design and growth, and 
teach managers, in a straightforward way, how to exploit design's exciting potential. Exemplified by Apple and the 
success of their elegant products, and cultivated by high profile design firms such as IDEO, design thinking unlocks 
creative right brain capabilities to solve a range of problems. This approach has become a necessary component of 
successful business practice, helping managers turn abstract concepts into everyday tools that grow business while 
minimizing risk.


