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William Winston, Art Weinstein : Defining Your Market: Winning Strategies for High-Tech, Industrial, and
Service Firms (Haworth Marketing Resources) before purchasing it in order to gage whether or not it would be
worth my time, and all praised Defining Y our Market: Winning Strategies for High-Tech, Industrial, and Service
Firms (Haworth Marketing Resources):

2 of 3 people found the following review helpful. Defining Y our Market--Excellent for Amateurs Professional sBy
Chari Dianne CraneArt Weinstein delivers a powerful and insightful detailed plan for defining your target market. It is
complex and well researched, yet ssmple to understand. He is able to use terminology familiar to marketing and


http://f3db.com/pub/links.php?id=B01B7QYXY4

business professionals, yet at the same time introduce amateurs to the marketing industry. He employs unique and
creative methods to keep the reader's interest such as:- Real world case studies (both success stories and failures) -
Hilariously funny, yet relevant cartoon clips - Inspirational and motivational quotes from business |eaders well-known
philosophersTechnologically up-to-date and very practical: This book is absolutely a must read for today's business
professionals and scholars alike!!!

Visionary companies build markets today to be market leaders tomorrow. This book provides the blueprint. Defining
Y our Market: Winning Strategies for High-Tech, Industrial, and Service Firms contains research, case studies, and
literature reviews on market definition to help marketers, managers, researchers, and strategic planners formulate
profitable marketing strategies. Timely and practical, this book offers a research-based methodology for defining
markets that will help your company determine relevant markets and make it the most competitive businessin the
industry. Although market definition is the foundation for formulating business strategies and is critical to corporate
performance, marketers and top management often rely on intuition or incompl ete analyses when targeting markets.
This text discusses the marketing methods used by leading companies and executive and provides you with the
knowledge to create strategies that will work for your company. Defining Y our Market examines the topics that will
help your company become more successful now and into the next century, including:customer and competitive-
driven market definitionsthe five core dimensions of market definition-- customer needs, customer groups, technology,
products, and competitionmanagerial implications related to strategic planning, formulating the marketing mix,
integrating marketing and technology, and global strategystrategies for businesses for redefining markets and
successfully competing in the 21st centurythe impact company size has on marketing strategieshow to avoid the
dangers of creating a market definition that istoo narrow and limiting or one that is too broad and overlooks profitable
niches in the marketEach chapter of Defining Y our Market features exercises that will help you understand new
concepts and allows you to put these methods to immediate and profitable use. Y ou will be able to learn about the
tools and techniques that work for Andersen Consulting, Dell, General Electric, Intel, Merck, and Microsoft, and
dozens of leading business marketers.Defining Y our Market provides you with strategies that will help you define and
redefine the most relevant and profitable markets for a successful and competitive business.



