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Luxury asisthe case with most abstract notions has a somewhat floating and mercurial character. It has undergone
considerable changes during the last centuries (Kapferer 2008; Lasslop 2005; Valtin 2008) and there are good reasons
for supposing that the concept will be subject to changes in the future as well.Luxury finds its expression in tangible
products or services and there is a huge industry which caters to the needs of those who can afford the ultimate in price
and quality. We will try and analyse the ways and means with which luxury goods succeed in finding or defending
their position in this highly competitive market (Strauss 2011: online).In order to better understand the concept of
luxury in our timeit is useful to highlight some historical and economic factors which have contributed to the shaping
of our present-day perception without attempting an in-depth historical or sociological analysis.
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