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Brad VanAuken : Brand Aid: A Quick Reference Guideto Solving Your Branding Problemsand
Strengthening Your Market Position before purchasing it in order to gage whether or not it would be worth my
time, and al praised Brand Aid: A Quick Reference Guide to Solving Y our Branding Problems and Strengthening
Y our Market Position:

3 of 3 people found the following review helpful. ... Brad Van Auken's Brand Aid (2003) to be the best and most


http://f3db.com/pub/links.php?id=B00KVO2CI8

practical book on branding | have readBy Bill Baker| regard the First Edition of Brad Van Auken's Brand Aid (2003)
to be the best and most practical book on branding | have read. Hence, | was very keen to get the updated Second
Edition to seeif he could match my high expectations following the success of the first. | am delighted to report that
this edition is again loaded with highly practical content that has been updated to reflect the changes in customer
behavior, digital mediaand a host of other subjectsincluding brand architecture. Another feature that | like are his
generous use of user-friendly checklists and never talking over the heads of readers who may not have MBAs.
Importantly, Van Auken is never self serving, like too many authors of marketing-branding books. Thisis a book, like
thefirst, that you will always keep close at hand and read over and over again.2 of 2 people found the following
review helpful. Highly valuable resource for my PR clientsBy D.E. OlcottA highly valuable resource and a great read!
Many of my PR clients do not understand their "brand" or what branding truly means. | have long turned to Brand Aid
as THE book to reference to educate my clients. | have had the good fortune of attending a brand seminar with author
VanAuken (he's amazing) and since he can't be with in person at al your meetings, luckily his book can. | am thrilled
to have the second edition in hand, as my guide through the entire branding process, from social media strategies to
successful case studies.O of 0 people found the following review helpful. Good bookBy M splumunigRecommended
school text. Not bad at all. I'm now using it for marketing after my degree.

Branding is more than agreat logo. A brand is the essence of an organizationmdash;its DNAmdash;impacting its
continual success. It is absolutely essential to get it right.Brand managers, marketers, and executives have long turned
to thistrusted guide to troubleshoot their branding problems. Written by an acknowledged expert with 30 years of
experience building world-class brands, Brand Aid covers topics ranging from research and positioning to brand
equity management and architecture strategy.Bringing together illuminating case studies, best practices, and the latest
research, this edition offers invaluable advice on every aspect of brand management including: The 6 most powerful
sources of brand differentiation bull; 5 elements that trigger brand insistence bull; Turning brand strategy into
advertising bull; Online branding bull; Private label brands bull; Creating ldquo;category of onerdquo; brands bull;
Social responsibility, sustainability, and storytelling bull; 60 nontraditional marketing techniques bull; Metrics bull;
And moreA treasure trove of techniques, templates, and rules of thumb, Brand Aid isthe ideal resource for anyone
responsible for building their organizationrsquo;s brand.

"As abusiness leader, you know that every company, object, service, person or pet hoping to compete for public
attention needs a brand. An enormous cottage industry has grown up around creating and improving brands, making it
increasingly harder to cut through to useful, actionable information to help position your company's products or
services. Just about al the information you need has been compiled in a single book. The second edition of Brand Aid
includes everything from a basic introduction to brand management to advice on leveraging and measuring your
brand's success."smartCEO.com



