
(Download free ebook) Blindsided: How Business and Society is Shaped by Our Irrational and 
Unpredictable Behaviour

Blindsided: How Business and Society is Shaped by Our Irrational 
and Unpredictable Behaviour

Jonathan Gifford 
ebooks | Download PDF | *ePub | DOC | audiobook

#3551666 in eBooks 2012-03-23 2012-03-23File Name: B007NCS6FY | File size: 51.Mb

Jonathan Gifford : Blindsided: How Business and Society is Shaped by Our Irrational and Unpredictable 
Behaviour  before purchasing it in order to gage whether or not it would be worth my time, and all praised Blindsided: 
How Business and Society is Shaped by Our Irrational and Unpredictable Behaviour: 

http://f3db.com/pub/links.php?id=B007NCS6FY


Human beings, it seems safe to say, are irredeemably selfish, greedy, short-sighted and prone to mass delusion. Time 
and again throughout history, business and society have been blindsided by people's irrational and unpredictable 
behaviour. More often than we would care to admit, we look back on a disastrous set of events and think: How could 
that happen? How could we have been so stupid? Why, for goodness sake, didn't we see that coming? Blindsided takes 
a compelling look at the outbreak of some of the most dramatic crises of recent times: from the Dot-Com Bubble to 
the Credit Crunch, from the Spanish Flu epidemic to the Dust Bowl, from the collapse of Enron to countless rushes, 
riots and revolutions. In every case, what we believed to be rational decisions made by us enlightened investors, 
consumers, planners and citizens turned out to be flawed and gravely mistaken. How do we avoid being blindsided by 
the Next Big One? Provocative, insightful and entertaining, this book shines a new light on our societies and 
economies, and into the inescapably irrational workings of our minds. 
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